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MOTTO

“Allah tidak membebani seseorang melainkan sesuai dengan kesanggupannya”
(Q.S.Al-Bagarah, 2:286)

“Its fine to fake it until you make it, until you do, until it true”
(Taylor Swift)
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sebelumnya, dan jangan membanding bandingkan diri sendiri dengan orang lain”

(Maxwell Salvador)
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ABSTRAK

Tujuan penelitin ini untuk mengetahui pengaruh cita rasa, kualitas
pelayanan dan label halal terhadap keputusan pembelian. Pemilihan
sampel dalam penelitian ini dilakukan dengan purposive sampling.
Berdasarkan kriteria, didapatkan sebanyak 100 responden yang menjadi
sampel. Teknik analisis data yang digunakan dalam penelitian ini yaitu
uji instrumen, statistik deskriptif, uji asumsi klasik, analisis regresi
berganda, dan uji hipotesis. Hasil analisis menunjukkan bahwa secara
parsial cita rasa, kualitas pelayanan dan label halal berpengaruh positif
dan signifikan terhadap keputusan pembelian.

Kata kunci:  Cita Rasa, Keputusan Pembelian, Kualitas Pelayanan,
Label Halal
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THE INFLUENCE OF TASTE, QUALITY OF SERVICE AND THE
HALAL LABEL ON PURCHASING DECISIONS
(Study of Mixue Ice Cream Consumers in Purwokerto)
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ABSTRACT

The purpose of this study was to determine the influence of taste,
service quality, and halal labels on purchasing decisions. The sample
selection in this study was done by purposive sampling. based on the
criteria, a total of 100 respondents were sampled. The data analysis
techniques used in this study are instrument test, descriptive statistics,
classical assumption test, multiple regression analysis, and hypothesis
test. The results of the analysis show that partially taste, service quality,
and halal labels have a positive and significant effect on purchasing
decisions.

Key words : Taste, Purchase Decision, Service Quality, Halal Label
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