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PENGARUH BRAND AWARENESS, PERCEIVED QUALITY, BRAND
IMAGE TERHADAP KEPUTUSAN PEMBELIAN MOBIL TOYOTA
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ABSTRAK

Jenis penelitian yang digunakan adalah penelitian kuantitatif dengan tujuan
mengetahui pengaruh brand awarenes, perceived quality, brand image terhadap
keputusan pembelian mobil Avanza. Pengambilan sampel pada penelitian ini
menggunakan Teknik Accidental sampling dengan kriteria yang sudah ditentukan
dan diperoleh sampel sebanyak 121 responden. Teknik analisis data menggunakan
statistik deskriptif, uji validitas, reliabilitas, normalitas, multikolinearitas,
heterokedaslisitas, koefisien determinan, kelayakan model, regresi linier berganda
dan Uji T. Hasil penelitian ini menjelaskan bahwa variabel brand image
berpengaruh positif dan signifikan terhadap keputusan penggunaan. brand
awarenes dan perceived quality berpengaruh positif dan tidak signifikan terhadap

keputusan penggunaan.

Kata kunci : brand awareness, perceived quality, brand image
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THE INFLUENCE OF BRAND AWARENESS, PERCEIVED QUALITY,
BRAND IMAGE ON THE DECISION TO PURCHASE A TOYOTA AVANZA
CAR IN BANJARNEGARA

(Study on the Avanza car community in Banjarnegara)

Khaerul Amir (1), Dr. Erny Rachmawati, S.E., M.M 2

Management Study Program S1 Faculty of Economics and Business)
University of Muhammadiyah Purwokerto))

khaerulamirl23@gamail.com (), ernyrachmawati67@gmail.com ()

ABSTRACT

The type of research used is quantitative research with the aim of knowing the
influence of brand awareness, perceived quality, brand image on the decision to
purchase an Avanza car. Sampling in this study used the Accidental sampling
technique with predetermined criteria and obtained a sample of 121 respondents.
Data analysis techniques used descriptive statistics, validity tests, reliability,
normality, multicollinearity, heteroscedasticity, determinant coefficients, model
feasibility, multiple linear regression and T-test. The results of this study explain
that the brand image variable has a positive and significant effect on the decision
to use. brand awareness and perceived quality have a positive and insignificant

effect on the decision to use.

Keywords : brand awareness, perceived quality, brand image
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