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ABSTRAK 

 

 

Penelitian ini bertujuan untuk mengetahui pengaruh variabel independen kualitas 

produk, promosi, electronic word of mouth dan celebrity endorser terhadap variabel 

dependen keputusan pembelian pada konsumen produk Somethinc di Kota 

Purwokerto.  Populasi penelitian ini adalah konsumen yang pernah melakukan 

pembelian produk Somethinc di Kota Purwokerto, dan sampel sejumlah 106 

responden. Metode penelitian menggunakan adalah kuantitatif dengan teknik 

pengambilan sampel purposive sampling. Software yang digunakan adalah Smart 

PLS 3 dengan pengujian analisis statistik deskriptif, convergent validity, 

discriminant validity, reliability, R-square, F-square, model FIT dan path 

coefficient. Hasil penelitian ini menunjukkan variabel kualitas produk (x1), promosi 

(x2), electronic word of mouth (x3) dan celebrity endorser (x4) secara parsial 

berpengaruh terhadap keputusan pembelian produk Somethinc di Kota Purwokerto. 

 

 

Kata Kunci: Kualitas Produk, Promosi, Electronic Word Of Mouth, Celebrity 

Endorser dan Keputusan Pembelian 
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ABSTRACT 

 

 

This study aims to determine the effect of independent variables of product quality, 

promotion, electronic word of mouth and celebrity endorser on the dependent 

variable of purchasing decisions on Somethinc product consumers in Purwokerto 

City. The population of this study were consumers who had purchased Somethinc 

products in Purwokerto City, and a sample of 106 respondents. The research 

method used quantitative with purposive sampling technique. The software used is 

Smart PLS 3 with descriptive statistical analysis testing, convergent validity, 

discriminant validity, reliability, R-square, F-square, FIT model and path 

coefficient. The results of this study indicate that the variables of product quality 

(x1), promotion (x2), electronic word of mouth (x3) and celebrity endorser (x4) 

partially influence the purchasing decision of Somethinc products in Purwokerto 

City. 

 

 

Keywords: Product Quality, Promotion, Electronic Word Of Mouth, Celebrity 

Endorser and Purchasing Decision 
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