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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh variable independent content
marketing, online customer review, harga produk dan kualitas produk terhadap
variable dependen keputusan pembelian moisturizer The Originotte di Shop
Tokopedia pada mahasiswa di Purwokerto. Populasi dalam penelitian ini adalah
mahasiswa yang sudah pernah melakukan pembelian dan memakai moisturizer The
Originote melalui Shop Tokopedia, dengan jumlah sampel 107 responden. Teknik
pengumpulan data yang dipakai dalam penelitian ini adalah statistic deskriptif, uji
instrument (uji validitas, uji reliabilitas), uji asumsi klasik (uji normalitas, uji
multikolinieritas, uji heteroskedastisitas), uji kelayakan model (uji koefisien
determinan R?, analisis regresi linear berganda, uji hipotesis t). hasil analisis
menunjukan variabel (x1) content marketing, (x2) online customer review, (x3)
harga produk, dan (x4) kualitas produk berpengaruh positif signifikan terhadap
keputusan pembelian (y).

Kata kunci : Content Marketing, Online Customer Review, Harga Produk,
Kualitas Produk dan Keputusan Pembelian
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THE EFFECT OF CONTENT MARKETING, ONLINE CUSTOMER
REVIEW, PRODUCT PRICE AND PRODUCT QUALITY ON THE
ORIGINOTE MOISTURIZER PURCHASE DECISION IN TOKOPEDIA
SHOP
(Study on Students in Purwokerto)

Anggi Tiara Revika!, Muchammad Agung Miftahuddin?
Management Study Program, Faculty of Economics and Business,
Muhammadiyah University of Purwokerto
E-mail : anggitiarar@gmail.com?, muchammadagungm@gmail.com?

ABSTRACT

This study aims to determine the effect of independent variables content marketing,
online customer reviews, product prices and product quality on the dependent
variable of the purchase decision of The Originotte moisturizer at Tokopedia Shop
on students in Purwokerto. The population in this study were students who had
purchased and used The Originote moisturizer through Tokopedia Shop, with a
sample size of 107 respondents. The data collection techniques used in this study
were descriptive statistics, instrument tests (validity tests, reliability tests), classical
assumption tests (normality tests, multicollinearity tests, heteroscedasticity tests),
model feasibility tests (R2 coefficient test, multiple linear regression analysis, t
hypothesis test). the results of the analysis showed that the variables (x1) content
marketing, (x2) online customer reviews, (x3) product prices, and (x4) product
quality had a significant positive effect on purchasing decisions (y).

Keywords : Content Marketing, Online Customer Reviews, Product Prices,
Product Quality and Purchasing Decisions
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