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ABSTRAK

Tujuan penelitian ini untuk menguji pengaruh kualitas produk dan promosi
terhadap keputusan pembelian laptop Lenovo dengan citra merek sebagai variabel
mediasi. Populasi dalam penelitian ini adalah mahasiswa Universitas
Muhammadiyah Purwokerto dengan jumlah sampel 110 responden. Teknik
pengumpulan data yang digunakan dalam penelitian ini adalah purposive sampling.
Alat analisis yang digunakan untuk menguji hipotesis adalah SmartPLS 3.0. Hasil
analisis menunjukkan kualitas produk dan promosi berpengaruh signifikan terhadap
citramerek, kualitas produk berpengaruh signifikan terhadap keputusan pembelian,
promosi tidak berpengaruh signifikan terhadap keputusan pembelian dan citra
merek berpengaruh signifikan terhadap keputusan pembelian. Citra merek dapat
memediasi kualitas produk dan promosi terhadap keputusan pembelian.

Kata Kunci: Kualitas Produk, Promosi, Citra Merek, Keputusan Pembelian
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THE EFFECT OF PRODUCT QUALITY AND PROMOTION ON
PURCHASING DECISIONS FOR LENOVO LAPTOPS WITH BRAND
IMAGE AS A MEDIATING VARIABLE
(Study on Students of Universitas Muhammadiyah Purwokerto)
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ABSTRACT

The purpose of this study was to examine the effect of product quality and promotion
on purchasing decisions of Lenovo laptops with brand image as a mediating
variable. The population in this study were students of Universitas Muhammadiyah
Purwokerto with a sam110 respondents. The data collection technique used in this
study was purposive sampling. The analytical tool used to test the hypothesis is
SmartPLS 3.0. The results of the analysis show that product quality and promotion
have a significant effect on brand image, product quality has a significant effect on
purchasing decisions, promotion has no significant effect on purchasing decisions
and brand image has a significant effect on purchasing decisions. Brand image can
mediate product quality and promotion on purchasing decisions.

Keywords: Product Quality, Promotion, Brand Image, Purchasing Decisions
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