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PENGARUH PROMOSI, KEPERCAYAAN, ONLINE CUSTOMER
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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh promosi, kepercayaan,
online customer review dan brand image terhadap keputusan pembelian susu
Anlene di Shopee. Teknik pengambilan sampel pada penelitian ini menggunakan
teknik purposive sampling. Jumlah sampel yang digunakan sebanyak 105 dengan
berbagai kriteria yang telah disyaratkan. Analisis penelitian ini menggunakan
analisis regresi linear berganda. Hasil penelitian dengan menggunakan uji t (parsial)
membuktikan bahwa promosi dan kepercayaan berpengaruh positif terhadap
keputusan pembelian. Sedangkan online customer review dan brand image tidak
berpengaruh terhadap keputusan pembelian. Hasil penelitian uji F (goodness of fit)
menunjukkan bahwa model persamaan regresi yang terbentuk masuk kriteria cocok

(fit).

Kata kunci : Promosi, Kepercayaan, Online Customer Review, Brand Image dan
Keputusan Pembelian.
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THE INFLUENCE OF PROMOTION, TRUST, ONLINE
CUSTOMER REVIEW AND BRAND IMAGE ON THE DECISION TO
PURCHASE ANLENE MILK ON SHOPEE

(AT MILK ANLENE CONSUMER IN PURWOKERTO)
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Muhammadiyah University of Purwokerto
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Herni Justiana Astuti?
Faculty of Economics and Business
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ABSTRACT

This study aims to examine the influence of promotion, trust, online
customer reviews and brand image on purchasing decisions for Anlene milk at
Shopee. The study used purposive sampling method. The number of samples used
was 105 with various criteria that been required. This study using multiple linear
regression analysis. The results of research using the t test (partial) prove that
promotion and trust have a positive effect on purchasing decisions. However, online
customer reviews and brand image have no influence on purchase decisions. The
results of the F test (goodness of fit) show that the regression equation model
formed meets the fit criteria.

Keywords: Promotion, Trust, Online Customer Reviews, Brand Image and

Purchase Decisions.
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