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(QS. ASY-SYARH : 5)

“.dan aku pasrahkan urusanku kepada Allah..”

(QS. Ghafir : 44)
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ABSTRAK

Tujuan penelitian ini untuk mengetahui pengaruh kualitas pelayanan, store
atmosphere, dan cita rasa terhadap kepuasan konsumen campus café. Pemilihan
sampel dalam penelitian ini menggunakan purposive sampling. Sampel penelitian
ini sebanyak 110 responden. Metode penelitian dalam penelitian ini yaitu uji
regresi linear berganda. Berdasarkan hasil penelitian menunjukkan bahwa secara
parsial variabel kualitas pelayanan, store atmosphere, dan cita rasa berpengaruh

positif dan signifikan terhadap kepuasan konsumen.

Kata kunci : Kualitas Pelayanan, Store Atmosphere, Cita Rasa, Kepuasan
Konsumen
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THE INFLUENCE OF SERVICE QUALITY, STORE ATMOSPHERE, AND
TASTE ON CONSUMER SATISFACTION FOR CAMPUS CAFE

(Study on students of Muhammadiyah Purwokerto University)

Azizah Mega Auliyanisa' , Tri Septin Muji Rahayu?

Management Study Program, Faculty of Economics and Business (1)(2)
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ABSTRAK

The purpose of this study was to determine the effect of service quality, store
atmosphere, and taste on consumer satisfaction for campus café. The sample
selection in this study used purposive sampling. The sample of this study was 110
respondents. The research method in this study is multiple linear regression tests.
Based on the results of the study, shows that partially the service quality, store
atmosphere, and taste variables have a positive and significant effect on
purchasing decisions.

Keywords: Service Quality, Store Atmosphere, and Taste, Consumer
Satisfaction
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