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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh brand ambassador, kualitas
produk, dan brand image terhadap keputusan pembelian produk mie instan
Lemonilo. Teknik pengambilan sampel pada penelitian ini menggunakan purposive
sampling. Jumlah sampel yang digunakan sebanyak 125 dengan kriteria yang telah
disyaratkan. Teknik analisis data yang digunakan yaitu Uji Instrumen, Uji Asumsi
Klasik dan Analisis Regresi Linier Berganda. Hasil penelitian menunjukkan;
Variabel brand ambassador (duta merek) tidak berpengaruh signifikan terhadap
keputusan pembelian. Variabel kualitas produk berpengaruh positif dan signifikan
terhadap keputusan pembelian. Variabel brand image (citra merek) berpengaruh
positif dan signifikan terhadap keputusan pembelian. Kemudian hasil dari Uji F

menunjukkan bahwa model persamaan regresi yang terbentuk masuk kriteria cocok

(fit).

Kata Kunci: Brand Ambassador, Kualitas Produk, Brand Image dan Keputusan
Pembelian.
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ABSTRACT

The purpose of this study was to determine the effect of brand ambassadors, product
quality, and brand image on purchasing decisions for Lemonilo instant noodle
products. The sampling technique in this study used purposive sampling. The
number of samples used was 125 with the required criteria. The data analysis
techniques used are Instrument Test, Classical Assumption Test and Multiple
Linear Regression Analysis. The results showed; Brand ambassador variable has
no significant effect on purchasing decisions. Product quality variable has a
positive and significant effect on purchasing decisions. Brand image variable has
a positive and significant effect on purchasing decisions. Then the results of the F
test show that the regression equation model formed is included in the fit criteria.

Keywords: Brand Ambassador, Product Quality, Brand Image and Purchase

Decision.
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