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ABSTRAK

Penelitian ini dilakukan berdasarkan fenomena bisnis skincare di mana pada era
sekarang ini orang lebih memikirkan penampilan terutama kesehatan dan
kecantikan kulit mereka. Karena hal tersebut, bisnis terus mengalami
perkembangan yang sangat pesat, terbukti dengan semakin banyaknya perusahaan
yang berdiri dan terus meningkatkan kualitasnya. Tujuan penelitian ini adalah
untuk mengetahui pengaruh brand ambassador, inovasi produk dan kualitas produk
terhadap keputusan pembelian produk scarlett whitening. Jenis penelitian yang
digunakan adalah penelitian kuantitatif. Sampel dari penelitian ini adalah
mahasiswa di Universitas Muhammadiyah Purwokerto yang sudah pernah
melakukan pembelian produk scarlett whitening, dengan jumlah sampel 100
responden. Teknik pengumpulan data yang digunakan adalah purposive sampling.
Teknik analisis data yang digunakan dalam penelitian ini yaitu analisis statistik
deskriptif, uji instrument (uji validitas dan reliabilitas), uji asumsi klasik (uji
normalitas, uji multikolinearitas, uji heteroskedastisitas), analisis regresi berganda
(uji koefisien determinan (r2), uji simultan (f)), uji hipotesis (t). Hasil analisis
menunjukan bahwa brand ambassador, inovasi produk dan kualitas produk secara
simultan berpengaruh terhadap keputusan pembelian. Kemudian, brand
ambassador, inovasi produk dan kualitas produk berpengaruh positif dan signifikan
terhadap keputusan pembelian produk scarlett whitening.

Kata kunci: Brand Ambassador, Inovasi Produk, Kualitas Produk, Keputusan
Pembelian
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THE INFLUENCE OF BRAND AMBASSADOR, PRODUCT
INNOVATION, AND PRODUCT QUALITY ON THE DECISION TO
PURCHASE SCARLETT WHITENING PRODUCTS

(Study on Students at Muhammadiyah University Purwokerto)
Tria Monika?!, Herni Justiana Astuti 2

Management Study Program, Faculty of Economics and Business,
Muhammadiyah University Purwokerto

E-mail : triamonika776@agmail.com?, herni99@agmail.com 2

ABSTRACT

This research was conducted based on the skincare business phenomenon where in
the current era people pay more attention to their appearance, especially the health
and beauty of their skin. Because of this, business continues to experience very
rapid development, as evidenced by the increasing number of companies that are
established and continue to improve their quality. The aim of this research is to
determine the influence of the Ambassador brand, product innovation and product
guality on purchasing decisions for Scarlett Whitening products. The type of
research used is quantitative research. The sample of this research were students at
the Muhammadiyah University of Purwokerto who had previously purchased
Scarlett Whitening products, with a sample size of 100 respondents. The data
collection technique used was purposive sampling. The data analysis techniques
used in this research are descriptive statistics, instrument tests (validity and
reliability tests), classical assumption tests (normality test, multicollinearity test,
heteroscedasticity test), multiple regression analysis (determinant coefficient test
(r2), simultaneous test ( f)), hypothesis test (t). The analysis results show that the
Ambassador brand, product innovation and product quality simultaneously
influence purchasing decisions. And then, the Ambassador brand, product
innovation and product quality have a positive and significant influence on
purchasing decisions for Scarlett Whitening products.

Keywords : Brand Ambassador, Product Innovation, Product Quality,
Purchasing Decisions
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