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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh citra merek, kepercayaan
merek, pengalaman merek dan kualitas produk terhadap loyalitas merek pada
produk Le Minerale. Teknik pengambilan sampel pada penelitian ini
menggunakan purposive sampling. Jumlah sampel yang digunakan sebanyak 110
dengan kriteria yang telah disyaratkan. Teknik analisis data yang digunakan yaitu
Analisis Regresi Linier Berganda. Hasil penelitian menunjukkan; Variabel citra
merek tidak berpengaruh signifikan terhadap loyalitas merek. Variabel
kepercayaan merek tidak berpengaruh signifikan terhadap loyalitas merek.
Variabel pengalaman merek tidak berpengaruh signifikan terhadap loyalitas
merek. Variabel kualitas produk berpengaruh positif dan signifikan terhadap

loyalitas merek.

Kata Kunci: Citra Merek, Kepercayaan Merek, Pengalaman Merek, Kualitas
Produk dan Loyalitas Merek.
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THE INFLUENCE OF BRAND IMAGE, BRAND TRUST, BRAND
EXPERIENCE, AND PRODUCT QUALITY ON BRAND LOYALTY OF
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(Study on Students in Purwokerto)

Tarisa Dina Tri Indrawati*
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E-mail: tarisadina03@gmail.com

Dra. Tri Septin Muji R, S.E, M.Si?
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E-mail: triseptinsamingun@gmail.com

ABSTRACT

This study aims to determine the influence of brand image, brand trust, brand
experience, and product quality on brand loyalty for Le Minerale products. The
sampling technique used in this study is purposive sampling. The number of
samples used is 110 with predefined criteria. The data analysis technique used is
Multiple Linear Regression Analysis. The results of the study show that; the brand
image variable does not have a significant effect on brand loyalty. The brand trust
variable does not have a significant effect on brand loyalty. The brand experience
variable does not have a significant effect on brand loyalty. The product quality

variable has a positive and significant effect on brand loyalty.

Keywords: Brand Image, Brand Trust, Brand Experience, Product Quality, and

Brand Loyalty.
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