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ABSTRAK 

Tujuan penelitian ini untuk mengetahui pengaruh Online Consumer Review, 

Influencer dan Kualitas Produk terhadap Keputusan Pembelian produk fashion 

Erigo secara online. Populasi dalam penelitian ini berjumlah 45.321 mahasiswa 

yang terdiri dari Universitas Muhammadiyah Purwokerto, Universitas Jenderal 

Soedirman dan Universitas Islam Negeri Prof.K.H. Saifuddin Zuhri Purwokerto. 

Teknik pengambilan sampel yaitu non probability sampling dengan metode 

pengambilan data purposive sampling yaitu pemilihan sampel dengan 

pertimbangan tertentu. Analisis data menggunakan IBM SPSS Statistics 20. Hasil 

penelitian ini menunjukkan secara simultan Online Consumer Review, Influencer 

dan Kualitas Produk secara simultan berpengaruh signifikan terhadap keputusan 

pembelian produk fashion Erigo secara online. Online consumer review secara 

parsial tidak berpengaruh signifikan terhadap keputusan pembelian produk fashion 

Erigo. Influencer secara parsial berpengaruh signifikan terhadap keputusan 

pembelian produk fashion Erigo. Kualitas produk secara parsial berpengaruh 

signifikan terhadap keputusan pembelian produk fashion Erigo. 

Kata kunci: online consumer review, influencer, kualitas produk, keputusan 

pembelian 
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ABSTRACT 

The aim of this research is to determine the influence of online consumer 

reviews, influencers and product quality on purchasing decisions for Erigo fashion 

products online. The population in this study was 45,321 students consisting of 

Muhammadiyah University Purwokerto, Jenderal Soedirman University and 

Prof.K.H State Islamic University. Saifuddin Zuhri Purwokerto. The sampling 

technique is non-probability sampling with a purposive sampling data collection 

method, namely selecting samples with certain considerations. Data analysis uses 

IBM SPSS Statistics 20. The results of this research show that Online Consumer 

Reviews, Influencers and Product Quality simultaneously have a significant 

influence on decisions to purchase Erigo fashion products online. Partial online 

consumer reviews do not have a significant effect on purchasing decisions for Erigo 

fashion products. Influencers partially have a significant influence on purchasing 

decisions for Erigo fashion products. Product quality partially has a significant 

effect on purchasing decisions for Erigo fashion products. 

Keywords: online consumer reviews, influencers, product quality, purchase 

decisions 
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