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ABSTRAK

Tujuan dari penelitian ini adalah untuk menganalisis pengaruh kualitas
produk, persepsi harga, kebutuhan mencari variasi dan word of mouth terhadap
perpindahan merek pada Mixue di Purwokerto. Populasi dari penelitian ini adalah
konsumen Mixue di Purwokerto. Metode pengambilan sampel yang digunakan
adalah snowball sampling dengan jumlah populasi 128 dengan ada beberapa
kriteria yang telah ditentukan. Kriteria tersebut seperti konsumen sudah pernah
melakukukan perpindahan merek lebih dari 1 kali. Hasil pada analisis regresi
menunjukkan kualitas produk berpengaruh secara signifikan terhadap perpindahan
merek, persepsi harga tidak berpengaruh terhadap perpindahan merek, kebutuhan
mencari variasi berpengaruh secara signifikan terhadap perpindahan merek, dan
word of mouth berpengaruh secara signifikan terhadap perpindahan merek.

Kata kunci: kualitas produk, persepsi harga, kebutuhan mencari variasi,
word of mouth, perpindahan merek
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THE IMPACT OF PRODUCT QUALITY, PRICE PRCEPTION, VARIETY
SEEKING, AND WORD OF MOUTH ON THE SWITCHING
OF OTHER ICE CREAM BRANDS TO MIXUE
(Study on MIXUE Consumers in Purwokerto)

Muhammad Faudzan Ropik', Tri Septin Muji Rahayu?
'2 Faculty of Economics and Business
12 Universitas Muhammadiyah Purwokerto
Email: 'rofikmuhammad17 @gmail.com, *septinharyanto@gmail.com

ABSTRACT

The aim of this research is to analyze the influence of product quality, price
perception, need to seek variety and word of mouth on brand switching at Mixue in
Purwokerto. The population of this research is Mixue consumers in Purwokerto.
The sampling method used was snowball sampling with a population of 128 with
several predetermined criteria. These criteria include consumers having made a
brand switch more than once. The results of the regression analysis show that
product quality has a significant effect on brand switching, price perception has no
effect on brand switching, the need to seek variety has a significant effect on brand
switching, and word of mouth has a significant effect on brand switching.

Keywords: Product quality, price perception, variety seeking, word of mouth,
brand switching
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