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ABSTRAK

Tujuan penelitian ini untuk menganalisa pengaruh promo gratis ongkos
Kirim, online customer rating dan sistem pembayaran cash on delivery terhadap
keputusan pembelian di Shopee. Pengambilan sample pada penelitian ini
menggunakan teknik purposive sampling. Berdasarkan kriteria pengambilan
sample, didapatkan sebanyak 100 responden yang menjadi sample. Analisis pada
penelitian ini menggunakan analisis deskriptif, uji instrumen, uji asumsi klasik, uji
analisis data, uji kecocokan model, dan uji hipotesis. Hasil penelitian secara
parsial semua variabel berpengaruh positif dan signifikan terhadap keputusan
pembelian. Hasil penelitian uji F menunjukan bahwa model persamaan regresi
yang terbentuk masuk kriteria cocok atau fit.

Kata Kunci: Promo Gratis Ongkos Kirim, Online Customer Rating, Sistem
Pembayaran Cash On Delivery, dan Keputusan Pembelian
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THE INFLUENCE OF FREE SHIPPING PROMO, ONLINE CUSTOMER
RATINGS AND CASH ON DELIVERY PAYMENT SYSTEMS ON
PURCHASING DECISIONS AT SHOPEE
(Study on Generation Z in Purwokerto)
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ABSTRACT
The purpose of this study was to analyze the effect of free shipping promo, online
customer ratings and cash on delivery payment systems on purchasing decisions
at Shopee. Sampling in this study using purposive sampling technique. Based on
the sampling criteria, 100 respondents were obtained as a sample. The analysis in
this study used descriptive analysis, instrument test, classical assumption test, data
analysis test, model fit test, and hypothesis testing. The results of the study
partially all variables have a positive and significant effect on purchasing
decisions. The results of the F test research show that the regression equation
model formed is included in the fit or fit criteria.

Keywords: Free Shipping Promo, Online Customer Rating, Cash On Delivery
Payment System, and Purchasing Decisions.
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