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ABSTRAK 
 Tujuan penelitian ini untuk menganalisa pengaruh promo gratis ongkos 

kirim, online customer rating dan sistem pembayaran cash on delivery terhadap 

keputusan pembelian di Shopee. Pengambilan sample pada penelitian ini 

menggunakan teknik purposive sampling. Berdasarkan kriteria pengambilan 

sample, didapatkan sebanyak 100 responden yang menjadi sample. Analisis pada 

penelitian ini menggunakan analisis deskriptif, uji instrumen, uji asumsi klasik, uji 

analisis data, uji kecocokan model, dan uji hipotesis. Hasil penelitian secara 

parsial semua variabel berpengaruh positif dan signifikan terhadap keputusan 

pembelian. Hasil penelitian uji F menunjukan bahwa model persamaan regresi 

yang terbentuk masuk kriteria cocok atau fit.  

 

Kata Kunci: Promo Gratis Ongkos Kirim, Online Customer Rating, Sistem 

Pembayaran Cash On Delivery, dan Keputusan Pembelian 
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ABSTRACT 

The purpose of this study was to analyze the effect of free shipping promo, online 

customer ratings and cash on delivery payment systems on purchasing decisions 

at Shopee. Sampling in this study using purposive sampling technique. Based on 

the sampling criteria, 100 respondents were obtained as a sample. The analysis in 

this study used descriptive analysis, instrument test, classical assumption test, data 

analysis test, model fit test, and hypothesis testing. The results of the study 

partially all variables have a positive and significant effect on purchasing 

decisions. The results of the F test research show that the regression equation 

model formed is included in the fit or fit criteria. 

 

Keywords: Free Shipping Promo, Online Customer Rating, Cash On Delivery 

Payment System, and Purchasing Decisions. 

 
  

Pengaruh Promo Gratis..., Farah Diba, Fakultas Ekonomi dan Bisnis UMP, 2024

mailto:Dibafarah2405@gmail.com
mailto:Herni99@gmail.com


xii 
 

DAFTAR ISI 
 

HALAMAN JUDUL ...............................................................................................i 
HALAMAN PERNYATAAN ORISINALITAS ................................................ ii 
HALAMAN PERSETUJUAN ............................................................................ iii 
HALAMAN PENGESAHAN ...............................................................................iv 

MOTTO .................................................................................................................. v 

PERSEMBAHAN ..................................................................................................vi 
KATA PENGANTAR ......................................................................................... vii 
HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI SKRIPSI ........ix 

ABSTRAK .............................................................................................................. x 

ABSTRACT ............................................................................................................xi 
DAFTAR ISI ........................................................................................................ xii 
DAFTAR TABEL ................................................................................................ xv 

DAFTAR GAMBAR ......................................................................................... xvii 
DAFTAR LAMPIRAN .................................................................................... xviii 
BAB 1 PENDAHULUAN ...................................................................................... 1 

A. Latar Belakang Masalah ................................................................................ 1 

B. Rumusan Masalah ......................................................................................... 9 

C. Pembatasan Masalah ..................................................................................... 9 

D. Tujuan Penelitian ........................................................................................ 10 

E. Manfaat Penelitian ...................................................................................... 10 

BAB II TINJAUAN PUSTAKA .......................................................................... 12 

A. Landasan Teori ............................................................................................ 12 

1. Teori Kognitif ........................................................................................ 12 

2. Perilaku Konsumen................................................................................ 12 

B. Hasil Penelitian Terdahulu .......................................................................... 20 

C. Kerangka Pemikiran .................................................................................... 27 

1. Pengaruh Promo Gratis Ongkos Kirim Terhadap Keputusan 

Pembelian .............................................................................................. 28 

2. Pengaruh Online Costumer Rating Terhadap keputusan Pembelian ..... 28 

3. Pengaruh Sistem Pembayaran Cash On Delivery terhadap 

Keputusan Pembelian ............................................................................ 29 

D. Hipotesis ...................................................................................................... 31 

 

Pengaruh Promo Gratis..., Farah Diba, Fakultas Ekonomi dan Bisnis UMP, 2024



xiii 
 

BAB III METODE PENELITIAN ..................................................................... 32 

A. Jenis Penelitian ............................................................................................ 32 

B. Populasi, sampel dan tempat pengambilan sampel. .................................... 32 

1. Populasi ................................................................................................. 32 

2. Sampel ................................................................................................... 33 

C. Jenis data, sumber data dan teknik pengumpulan Data ............................... 36 

D. Variabel penelitian ...................................................................................... 37 

1. Variabel Independent (bebas) ................................................................ 37 

2. Variabel Dependent (tergantung) .......................................................... 37 

E. Definisi Operasional.................................................................................... 38 

1. Variabel Terikat (Y) : ............................................................................ 38 

2. Variabel Bebas (X) ................................................................................ 38 

F. Metode Analisis Data .................................................................................. 40 

1. Analisis Statistik Deskriptif ................................................................... 40 

2. Uji Instrumen ......................................................................................... 40 

3. Uji Asumsi Klasik ................................................................................. 41 

4. Uji Regresi Linear Berganda ................................................................. 43 

5. Uji Kecocokan Model ............................................................................ 44 

6. Uji t (Uji Parsial) ................................................................................... 45 

BAB IV HASIL DAN PEMBAHASAN ............................................................. 49 

A. Hasil Penelitian ........................................................................................... 49 

1. Gambaran Umum Shopee ...................................................................... 49 

2. Response Rate ........................................................................................ 50 

3. Gambaran Umum Responden ................................................................ 51 

4. Analisis Statistik Deskriptif ................................................................... 55 

5. Uji Instrumen Penelitian ........................................................................ 61 

6. Uji Asumsi Klasik ................................................................................. 64 

7. Metode Analisis Data ............................................................................ 68 

8. Uji Kecocokan Model ............................................................................ 70 

9. Uji t (Uji Parsial) ................................................................................... 72 

B. PEMBAHASAN ......................................................................................... 76 

1. Pengaruh Promo Gratis Ongkos Kirim terhadap Keputusan 

Pembelian .............................................................................................. 77 

2. Pengaruh Online Customer Rating terhadap Keputusan Pembelian ..... 78 

Pengaruh Promo Gratis..., Farah Diba, Fakultas Ekonomi dan Bisnis UMP, 2024



xiv 
 

3. Pengaruh Sistem Pembayaran Cash On Delivery terhadap 

Keputusan Pembelian ............................................................................ 80 

BAB V PENUTUP ................................................................................................ 82 

A. Kesimpulan ................................................................................................. 82 

B. Keterbatasan ................................................................................................ 82 

C. Saran ............................................................................................................ 83 

DAFTAR PUSTAKA ........................................................................................... 85 

LAMPIRAN .......................................................................................................... 91 

 

  

Pengaruh Promo Gratis..., Farah Diba, Fakultas Ekonomi dan Bisnis UMP, 2024



xv 
 

DAFTAR TABEL 
 

Tabel 1.1 Pengunjung Web Bulanan Marketplace pada Tahun 2021-2022 ........... 2 

Tabel 1.2 Pangsa Pasar di Indonesia ....................................................................... 3 

Tabel 2.1 Hasil Penelitian Terdahulu .................................................................... 20 

Tabel 3.1 Populasi Generasi Z di Purwokerto ....................................................... 33 

Tabel 3.2 Rencana Penyebaran Kuesioner ............................................................ 35 

Tabel 3.3 Keputusan pembelian ............................................................................ 38 

Tabel 3.4 Promo gratis ongkos kirim .................................................................... 38 

Tabel 3.5 Online customer rating ......................................................................... 39 

Tabel 3.6 Sistem pembayaran cash on delivery .................................................... 39 

Tabel 4.1 Response Rate ....................................................................................... 51 

Tabel 4.2 Alamat ................................................................................................... 52 

Tabel 4.3 Usia ....................................................................................................... 52 

Tabel 4.4 Jenis Kelamin ........................................................................................ 53 

Tabel 4.5 Pekerjaan ............................................................................................... 53 

Tabel 4.6 Pendapatan / uang saku per bulan ......................................................... 54 

Tabel 4.7 Frekuensi rata-rata beli perbulan ........................................................... 55 

Tabel 4.8 ................................................................................................................ 56 

Hasil Analisis Statistik Deskriptif Keputusan Pembelian ..................................... 56 

Tabel 4.9 Hasil analisis Statistik Deskriptif Promo Gratis Ongkos Kirim ............ 58 

Tabel 4.10 Hasil Analisis Statistik Deskriptif Online Customer Rating ............... 59 

Tabel 4.11 Hasil Analisis Statistik Deskriptif Sistem Pembayaran Cash On 

Delivery ................................................................................................................. 60 

Tabel 4.12 Hasil Uji Validitas Promo Gratis Ongkos Kirim (X1) ........................ 62 

Tabel 4.13 Hasil Uji Validitas Online Customer Rating (X2) .............................. 62 

Tabel 4.14 Hasil Uji Validitas Sistem Pembayaran Cash On Delivery (X3) ........ 62 

Tabel 4.15 Hasil Uji Validitas Keputusan Pembelian (Y) .................................... 63 

Tabel. 4.16 Hasil Uji Reabilitas ............................................................................ 64 

Tabel 4.17 Hasil Uji Normalitas ........................................................................... 65 

Tabel 4.18 Hasil Uji Multikolinearitas .................................................................. 66 

Tabel 4.19 Hasil Uji Heteroskedastisitas Metode Glejser ..................................... 67 

Tabel 4.20 Hasil Uji Regresi Linear Berganda ..................................................... 68 

Pengaruh Promo Gratis..., Farah Diba, Fakultas Ekonomi dan Bisnis UMP, 2024



xvi 
 

Tabel 4.21 Hasil Analisis Koefisien Determinasi ................................................. 70 

Tabel 4.22 Hasil Uji F ........................................................................................... 71 

Tabel 4.23 Hasil Uji t ............................................................................................ 73 

Tabel 4.24 Rekapitulasi Hipotesis ......................................................................... 76 

 

  

Pengaruh Promo Gratis..., Farah Diba, Fakultas Ekonomi dan Bisnis UMP, 2024



xvii 
 

DAFTAR GAMBAR 
 

Gambar 2.1 Kerangka Pemikiran .......................................................................... 30 

Gambar 3.1 kurva Uji F ......................................................................................... 45 

Gambar 3.2 Kurva Uji t Hipotesis ke-2 ................................................................. 46 

Gambar 3.3 Kurva Uji t Hipotesis ke- 3 ................................................................ 47 

Gambar 3.4 Kurva Uji t Hipotesis ke- 4 ................................................................ 48 

Gambar 4.1 Logo Shopee ...................................................................................... 50 

Gambar 4.2 Kurva Hasil Uji F (Simultan) ............................................................ 72 

Gambar 4.3 Kurva Uji t ......................................................................................... 74 

Gambar 4.4 Kurva Uji t ......................................................................................... 75 

Gambar 4.5 Kurva Uji t ......................................................................................... 76 

  

Pengaruh Promo Gratis..., Farah Diba, Fakultas Ekonomi dan Bisnis UMP, 2024



xviii 
 

DAFTAR LAMPIRAN 
 

Lampiran 1: Kuesioner .......................................................................................... 91 

Lampiran 2: Karakteristik Responden .................................................................. 99 

Lampiran 3: Hasil Jawaban Responden .............................................................. 104 

Lampiran 4: Statistik Deskriptif Pervariabel....................................................... 107 

Lampiran 5: Uji Validitas ................................................................................... 108 

Lampiran 6: Uji Reabilitas .................................................................................. 111 

Lampiran 7: Uji Asumsi Klasik .......................................................................... 112 

Lampiran 8: Analisis Regresi Linear Berganda .................................................. 114 

Lampiran 9: Uji Kecocokan Model..................................................................... 115 

Lampiran 10: Uji t (Uji Parsial) .......................................................................... 116 

Lampiran 11: r tabel ............................................................................................ 117 

Lampiran 12: F tabel ........................................................................................... 120 

Lampiran 13:  t tabel ........................................................................................... 121 

Lampiran 14 : Bukti foto pembelian Shopee minimal 2 kali .............................. 122 

Lampiran 15: Bukti Lolos Turnitin ..................................................................... 128 

 

 

Pengaruh Promo Gratis..., Farah Diba, Fakultas Ekonomi dan Bisnis UMP, 2024




