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MOTTO

"Allah tidak membebani seseorang melainkan sesuai dengan kesanggupannya”
(Q.S Al-Bagarah, 2: 286)

Maka sesungguhnya bersama kesulitan itu ada kemudahan. Sesungguhnya
bersama kesulitan itu ada kemudahan”

(Q.S Al-Insyirah, 94:5-6)

"God has perfect timing, never early, never late. It takes a little patience and it
takes a lot of faith, but it's a worth the wait."”

"Untuk masa-masa sulitmu, biarlah Allah yang menguatkanmu. Tugasmu hanya
berusaha agar jarak antara kamu dengan Allah tidak pernah jauh."

"Orang lain ga akan paham struggle dan masa sulitnya kita, yang mereka ingin
tahu hanya bagian success stories nya aja. Jadi berjuanglah untuk diri sendiri

meskipun gak akan ada yang tepuk tangan. Kelak diri kita di masa depan akan
sangat bangga dengan apa yang kita perjuangkan hari ini, tetap berjuang ya!."
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PENGARUH WORD OF MOUTH, LOKASI, SERVICE QUALITY,
CUSTOMER REVIEWS TERHADAP KEPUTUSAN PEMBELIAN DI
COFFEE SHOP RDK GROUP PURWOKERTO
(Studi Pada Customer Coffee Shop RDK Grup Purwokerto)

Destia Nur Fajriyah’, Herni Justiana Astuti 2
destiafajri6l7@amail.com
herni99@amail.com
Fakultas Ekonomi dan Bisnis, Universitas
Muhammadiyah Purwokerto

ABSTRAK

Jenis penelitian yang digunakan dalam penelitian ini adalah penelitian
kuantitatif untuk mengetahui pengaruh word of mouth, lokasi, service quality,
customer review terhadap keputusan pembelian pada customer coffee shop RDK
Grup Purwokerto. Variabel independen dalam penelitian ini adalah word of
mouth, lokasi, service quality, customer review, variabel dependenya adalah
keputusan pembelian. Subyek penelitian ini adalah pada customer coffee shop
RDK Grup Purwokerto, penelitian ini menggunakan 100 sampel responden.
Teknik pengumpulan data yang digunakan adalah purposive sampling dan untuk
teknik analisis data yang digunakan dalam penelitian ini yaitu uji statisitk
deskriptif, uji instrumen, uji asumsi Kkalsik, analisis regresi linier berganda, uji
kecocokan model dan uji hipotesis. Berdasarkan hasil uji F diperoleh bahwa word
of mouth, lokasi, service quality, customer review berpeengaruh secara simultan
terhadap keputusan pembelian di coffee shop RDK Grup. Berdasarkan hasil uji t
diperolen bahwa word of mouth, lokasi, service quality, customer review
berpeengaruh positif dan signifikan terhadap keputusan pembelian di coffee shop
RDK Grup. Berdasarkan nilai pengaruh word of mouth, lokasi, service quality,
customer review terhadap keputusan pembelian adalah sebesar 37,5%, karna itu
diharapkan peneliti selanjutnya dapat memperluas populasi penelitian, agar
memperoleh hasil yang maksimal hendaknya mempertimbangkan hasil penelitian
ini dan diselaraskan pada objek lainnya.

Kata Kunci: word of mouth, lokasi, service quality, customer review.
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THE INFLUENCE OF WORD OF MOUTH, LOCATION, SERVICE
QUALITY, CUSTOMER REVIEWS ON PURCHASING DECISIONS AT
COFFEE SHOP RDK GROUP PURWOKERTO

Destia Nur Fajriyah’, Herni Justiana Astuti?
destiafajri6l7@amail.com
herni99@gmail.com
Majored Students of Economics and Business
Faculty-Universitas Muhammadiyah Purwokerto

ABSTRACT

The type of research used in this research is quantitative research to
determine the influence of word of mouth, location, service quality, customer
reviews on purchasing decisions at RDK Purwokerto Group coffee shop
customers. The independent variables in this research are word of mouth, location,
service quality, customer reviews, the dependent variable is purchasing decisions.
The subject of this research was the RDK Purwokerto Group coffee shop
customer. This research used a sample of 100 respondents. The data collection
technique used was purposive sampling and the data analysis techniques used in
this research were descriptive statistical tests, instrument tests, logical assumption
tests, multiple linear regression analysis, model fit tests and hypothesis tests.
Based on the results of the F test, it was found that word of mouth, location,
service quality, customer reviews had a simultaneous influence on purchasing
decisions at the RDK Group coffee shop. Based on the results of the t test, it was
found that word of mouth, location, service quality, customer reviews had a
positive and significant influence on purchasing decisions at the RDK Group
coffee shop. Based on the value of the influence of word of mouth, location,
service quality, customer reviews on purchasing decisions, it is 37.5%, therefore it
is hoped that future researchers can expand the research population, in order to
obtain maximum results, they should consider the results of this research and
align them with other objects.

Keywords: word of mouth, location, service quality, customer reviews.
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