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ABSTRAK

Tujuan penelitian untuk mengetahui pengaruh kepercayaan, kualitas
pelayanan dan store atmosphere terhadap keputusan pembelian. Objek dari
penelitian ini_adalah mahasiswa aktif Universitas Muhammadiyah Purwokerto
dengan menggunakan 100 sampel responden. Teknik pengumpulan data yang
digunakan adalah purposive sampling. Teknik analisis data yang digunakan dalam
penelitian ini yaitu analisis statistik deskriptif, uji instrument (uji validitas dan
reliabilitas), uji asumsi Kklasik (uji “normalitas, uji multikolinearitas, uji
heteroskedastisitas), analisis regresi berganda (uji koefisien determinan (), uji
F(goodness of fit), uji hipotesis (t). Hasil penelitian secara persial kepercayaan dan
store atmosphere berpengaruh positif dan signifikan terhadap keputusan
pembelian. Sedangkan kualitas pelayanan tidak berpengaruh terhadap keputusan
pembelian.

Kata kunci : Kepercayaan, Kualitas Pelayanan, Store atmosphere, Keputusan
Pembelian.
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THE INFLUENCE OF TRUST, SERVICE QUALITY, AND
ATMOSPHERE STORE ON PURCHASING DECISIONS AT 3SECOND
STORE
(Study on Purwokerto Muhammadiyah University Students)

Hidayat Sukma Hudha *, Herni Justiana Astuti >
Management Study Program, Faculty of Economics and Business,
Muhammadiyah University Purwokerto
e-mail: hidayatsukma946@gmail.com *, herni99@gmail.com 2

ABSTRACT

The aim of the research is to determine the influence of trust, service
quality and store atmosphere on purchasing decisions. The object of this research
was active students at the Muhammadiyah University of Purwokerto using a
sample of 100 respondents. The data collection technique used was purposive
sampling. The data analysis techniques used in this research are descriptive
statistical analysis, instrument test (validity and reliability test), classical
assumption test (normality test, multicollinearity test, heteroscedasticity test),
multiple regression analysis (determinant coefficient test (r2), F test ( goodness of
fit), hypothesis test (t). The results of the research show that trust and store
atmosphere have a positive and significant effect on purchasing decisions.

Keywords: Trust, Service Quality, Store atmosphere, Purchasing Decisions.
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