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MOTTO 

 

“When inspiration doesn’t come to me, I got halfway to meet. 

If you live according to what others think, you will never be rich”. 
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ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis variabel pengaruh electronic word of 

mouth, celebrity endorser, kualitas produk, dan brand image terhadap keputusan 

pembelian produk Somethinc. Pengambilan sampel pada penelitian ini 

menggunakan Teknik purposive sampling dengan kriteria yang sudah ditentukan 

dan diperoleh sampel sebanyak 130 responden. Teknik analisis data menggunakan 

statistik deskriptif, uji validitas, reliabilitas, normalitas, multikolinearitas, 

heterokedaslisitas, koefisien determinan, kelayakan model, regresi linier berganda, 

dan Uji T. Hasil penelitian ini menjelaskan bahwa variabel. electronic word of 

mouth, celebrity endorser, dan kualitas produk berpengaruh positif dan signifikan 

terhadap keputusan pembelian. Sedangkan variabel Brand image berpengaruh 

positif namun tidak signifikan terhadap keputusan pembelian. 

 

Kata kunci : brand image, celebrity endorser, electronic word of mouth, kualitas 

produk,  
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The Influence Of Electronic Word Of Mouth, Celebrity Endorser, Product 

Quality And Brand Image On Somethinc Product Purchase Decisions 

(Study on Puwokerto City Community) 

Gita Nirmala(1), Erny Rachmawati(2) 

Management Study Program S1 Faculty of Economics and Business(1)(2) 

University of Muhammadiyah Purwokerto(1)(2) 

gitanirmala189@gmail.com (1), ernyrachmawati67@gmail.com (2) 

ABSTRACT 

 

This study aims to analyze the variables of the influence of electronic word of 

mouth, celebrity endorser, product quality, and brand image on the purchase 

decision of Somethinc products. Sampling in this study used purposive sampling 

techniques with predetermined criteria and obtained a sample of 130 respondents. 

Data analysis techniques use descriptive statistics, validity, reliability, normality, 

multicollinearity, heterokedaslicity, determinant coefficients, model feasibility, 

multiple linear regression and T Test. The results of this study explain that 

electronic word of mouth variables, celebrity endorsers and product quality have a 

positive and significant effect on purchasing decisions. While the Brand image 

variable has a positive but insignificant effect on purchasing decisions. 

 

Keywords : brand image, celebrity endorser, electronic word of mouth, product 

quality  
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