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ABSTRAK  

 

Penelitian ini merupakan jenis penelitian kuantitatif. Tujuannya untuk mengetahui 

pengaruh variabel independent direct marketing, kualitas produk dan flash sale 

terhadap variabel dependen minat beli ulang pada Mahasiswa Universitas 

Muhammadiyah Purwokerto. Populasi dalam penelitian ini adalah pengguna 

aplikasi Shopee di Universitas Muhammadiyah Purwokerto yang sudah pernah 

berbelanja pada live streaming marketplace Shopee, dengan jumlah sampel 100 

responden. Teknik pengempulan data yang digunakan dalam penelitian ini adalah 

statistik deskriptif , uji instrumen (uji validitas, uji reliabilitas), uji asumsi klasik 

(uji normalitas, uji multikolineartitas, uji heteroskedastisitas), uji kelayakan model 

(uji koefisien determinan R², uji F, analisis regresi berganda, uji hipotesis (uji t). 

Hasil analisis ini menujukan bahwa direct marketing, kualitas produk, flash sale 

berpengaruh simultan terhadap minat beli ulang pada live streaming marketplace 

Shopee, variabel direct marketing dan kualitas produk berpengaruh positif dan 

signifikan terhadap minat beli ulang pada live streaming marketplace Shopee, 

namun  flash sale tidak berpengaruh terhadap minat beli ulang pada live streaming 

marketplace Shopee.  

 

Kata Kunci : Direct Marketing, Kualitas Produk, Flash Sale dan Minat Beli 

Ulang  
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The Influence of Direct Marketing, Product Quality and Flash Sales on 

Repurchase Interest 

(Study on Muhammadiyah University Purwokerto Sudents) 

 

Dwi Rahayu Muktiasih¹ and Herni Justiana Astuti² 

Faculty of Economics and Business, Muhammadiyah University Purwokerto 

E-mail : dwia8702@gmail.com¹ and herni99@gmail.com² 

 

ABSTRACT 

 

This research is a type of quantitative research. The aim is to determine the 

influence of the independent variables direct marketing, product quality and flash 

sales on the dependent variable repurchase interest among Muhammadiyah 

University Purwokerto students. The population in this study were Shopee 

application users at Muhammadiyah University Purwokerto who had shopped on 

the Shopee live streaming marketplace, with a sample size of 100 respondents. Data 

collection techniques used in this research are descriptive statistics, instrument tests 

(validity test, reliability test), classical assumption tests (normality test, 

multicollinearity test, heteroscedasticity test), model feasibility tests (R² 

determinant coefficient test, F test, regression analysis multiple, hypothesis testing 

(t test). The results of this analysis show that direct marketing, product quality, flash 

sales have a simultaneous effect on repurchase interest on the Shopee live streaming 

marketplace, direct marketing variables and product quality have a positive and 

significant effect on repurchase interest on live streaming marketplace Shopee 

however flash sales have no effect on repurchase interest on live streaming 

marketplace Shopee. 

 

Keywords: Direct Marketing, Product Quality, Flash Sale and Repurchase 

Intention 
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