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ABSTRAK 

  

Tujuan penelitian ini untuk menganalisis pengaruh iklan online, celebrity 

endorsement, word of mouth, dan citra merek terhadap minat beli. Pemilihan 

sampel dalam penelitian ini dilakukan dengan simple random sampling. 

Berdasarkan kriteria, diperoleh 110 responden yang menjadi sampel. Teknik 

analisis data yang digunakan dalam penelitian ini yaitu statistic deskriptif, uji 

instrumen, uji asumsi klasik, uji analisis regresi linear berganda, koefisien 

determinasi, uji t. Berdasarkan hasil analisis menunjukkan bahwa Iklan Online, 

Celebrity Endorsment, Word Of Mouth, dan Citra Merk berpengaruh dan signifikan 

secara  simultan terhadap Minat Beli. Iklan Online berpengaruh positif dan 

signifikan terhadap Minat Beli. Celebrity Endorsment berpengaruh positif dan 

signifikan terhadap Minat beli. Word Of Mouth berpengaruh positif dan tidak 

signifikan terhadap Minat beli. Citra Merk berpengaruh positif dan signifikan 

terhadap Minat Beli. 

  

Kata kunci : iklan online, celebrity endorsement, word of mouth, citra merek, minat 

beli 

 

  

Pengaruh Iklan Online..., Tania Imes Chandra Manggalih, Fakultas Ekonomi dan Bisnis UMP, 2024

mailto:1mfaridsp88@gmail.com
mailto:2mastur_mujib@yahoo.co.id


xi 
 

THE INFLUENCE OF ONLINE ADVERTISING, CELEBRITY 

ENDORSMENT, WORD OF MOUTH, AND BRAND IMAGE ON INTEREST 

TO BUY LOCAL PRODUCTS MELSTOREJKT.ID (DAMELIA) 

 Tania Imes Chandra Manggalih1, Mastur Mujib Ikhsani2 

Management Study Program S1, Faculty of Economics and Business (1)(2) 

Universitas Muhammadiyah Purwokerto(1)(2)  

1 chandramanggalih8@gmail.com 

2mastur_mujib@yahoo.co.id  

ABSTRACT  

The purpose of this study was to analyze the effect of online advertising, 

celebrity endorsements, word of mouth, and brand image on purchase intention. 

The selection of the sample in this study was carried out by simple random 

sampling. Based on the criteria, 110 respondents were obtained as samples. The 

data analysis technique used in this research is descriptive statistics, instrument 

test, classical assumption test, multiple linear regression analysis test, coefficient 

of determination, t test. Based on the results of the analysis, it shows that Online 

Advertising, Celebrity Endorsement, Word Of Mouth, and Brand Image have a 

significant and simultaneous effect on Purchase Intention. Online Advertising has 

a positive and significant effect on Purchase Intention. Celebrity Endorsement has 

a positive and significant effect on purchase intention. Word of Mouth has a positive 

and insignificant effect on purchase intention. Brand Image has a positive and 

significant effect on Purchase Intention. 

  

Keywords: online advertising, celebrity endorsement, word of mouth, brand image, 

purchase intention
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