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ABSTRAK

Bisnis sepatu persaingannya kompetitif sehingga perlu menganalisa faktor-faktor
yang mempengaruhi keputusan pembelian. Penelitian ini  bertujuan untuk
menganalisis pengaruh citra merek, harga, kualitas produk, dan word of mouth
terhadap keputusan pembelian. Penelitian ini mengambil populasi masyarakat
Kabupaten Cilacap yang menggunakan sepatu futsal merek Specs dan menggunakan
metode Kkuantitatif, teknik pengambilan sampel yaitu purposive sampling, jumlah
sampel sebanyak 110 responden. Teknik analisis data yang digunakan dalam
penelitian ini yaitu uji statistik deskriptif, uji asumsi klasik, uji regresi linear
berganda, uji kecocokan model, dan uji hipotesis dengan alat analisis yang digunakan
adalah SPSS. Hasil analisis menunjukkan bahwa citra merek, harga dan word of
mouth berpengaruh positif dan signifikan terhadap keputusan pembelian. Sedangkan
kualitas produk tidak berpengaruh terhadap keputusan pembelian.

Kata kunci: citra merek, harga, kualitas produk, word of mouth, keputusan
pembelian

Xi

Pengaruh Citra Merek..., Rofian Anwar, Fakultas Ekonomi dan Bisnis UMP, 2023


mailto:rofiananwar05@gmail.com
mailto:restufirdautami06@yahoo.co.id

THE INFLUENCE OF BRAND IMAGE, PRICE, PRODUCT QUALITY, AND
WORD OF MOUTH ON THE DECISION TO PURCHASE SPECS SHOES
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ABSTRACT

The shoe business is competitive so it is necessary to analyze the factors that
influence purchasing decisions. This study aims to analyze the effect of brand image,
price, product quality, and word of mouth on purchasing decisions. This study took
the population of Cilacap Regency people who use Specs brand futsal shoes and used
quantitative methods, the sampling technique was purposive sampling, the sample
size was 110 respondents. The data analysis techniques used in this study are
descriptive statistical tests, classical assumption tests, multiple linear regression
tests, model fit tests, and hypothesis testing with the analytical tool used is SPSS. The
results of the analysis show that brand image, price and word of mouth have a
positive and significant effect on purchasing decisions. Meanwhile, product quality
has no effect on purchasing decisions.

Keywords: brand image, price, product quality, word of mouth, purchasing decisions
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