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ABSTRAK

Tujuan penelitian ini adalah untuk menganalisis variabel Brand Ambassador, Korean
Wave, dan Beauty Vogger terhadap minat beli produk skin care Scarlett Whitening.
Jenis penelitian ini menggunakan penelitian kuantitatif. Populasi dalam penelitian ini
adalah mahasiswa/i Universitas Muhammadiyah Purwokerto yang berjumlah 14.681
mahasiswa/i. Sampel dalam penelitian adalah mahasiswa yang mengetahui produk
Scarlett Whitening. Pengambilan sampel dalam penelitian ini menggunakan Teknik
purposive sampling. Berdasarkan kriteria, didapatkan jumlah sampel sebanyak 110
responden pada mahasiswa/i Universitas Muhammadiyah Purwokerto. Teknik
analisis data yang digunakan, analisis statistik deskriptif, uji validitas, uji reliabilitas,
uji asumsi klasik, uji analisis regresi linier berganda, uji koefisien determinasi, uji-F
dan wuji-T. Hasil penelitian menjelaskan bahwa variabel Brand Ambassador
berpengaruh positif dan signifikan terhadap minat beli. Korean Wave berpengaruh
positif dan signifikan terhadap minat beli. Beauty Vlogger berpengaruh positif
signifikan terhadap minat beli.

Kata kunci: Minat Beli, Brand Ambassador, Korean Wave, Beauty Vogger

iX

Pengaruh Brand Ambassador..., Farhati Nuraini, Fakultas Ekonomi dan Bisnis UMP, 2024



“THE INFLUENCE OF BRAND AMBASSADOR, KOREAN WAVE, AND
BEAUTY VLOGGER ON PURCHSE INTENTION SKIN CARE
SCARLETT WHITENING PRODUCTS”

(Study on Students of Muhammadiyah University Purwokerto)

Farhati Nurainit
Faculty of Economics and Business
University of Muhammadiyah Purwokerto
Email: farhati.fna@gmail.com

Arini Hidayah?
Faculty of Economics and Business
University of Muhammadiyah Purwokerto
Email: arinihidayah77@gmail.com

ABSTRACT

The purpose of this research is to analyze the variables Brand Ambassador, Korean
Wave, and Beauty Vogger on purchase intention for skin care Scarlett Whitening
products. This type of research uses quantitative research. The population in this
study were students at the Muhammadiyah University of Purwokerto, totaling 14,681
students. The samples in the research were students who know about Scarett
Whitening products. Sampling in this research used purposive sampling technique.
Based on the criteria, the sample size was 110 respondents from Muhammadiyah
University Purwokerto students. The data analysis techniques used are analysis
descriptive statistics, validity test, reliability test, classical assumption test, multiple
linear regression analysis test, coefficient of determination test, F-test and T-test. The
research results explain that the variables Brand Ambassador have a positive and
significant influence on purchase intention. Korean Wave has a positive and
significant effect on purchase intention. Beauty Vogger has a significant positive
effect on purchase intention.

Keywords: Purchase Intention, Brand Ambassador, Korean Wave, Beauty VVogger
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