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ABSTRAK

Tujuan penelitian ini adalah untuk menganalisis pengaruh variabel celebrity
endorsment, viral marketing, brand image dan product quality terhadap keputusan
pembelian pada produk Skintific. Jenis penelitian ini menggunakan penelitian
kuantitatif. Populasi dalam penelitian ini adalah mahasiswa UMP, UNSOED dan
UIN SAIZU dengan jumlah populasi sebanyak 54.684. Sampel pada penelitian ini
adalah mahasiswa/i yang menggunakan produk Skintific dan melakukan pembelian
sebanyak minimal dua kali. Pengambilan sampel dalam penelitian ini menggunakan
purposive sampling. Berdasarkan kriteria, didapatkan jumlah sampel sebanyak 100
responden pada mahasiswa UMP, UNSOED dan UIN SAIZU. Teknik analisis data
yang digunakan antara lain uji validitas, uji reliabilitas, uji asumsi klasik, uji analisis
regresi linear berganda, uji koefisien determinasi, uji F dan uji t. Hasil penelitian
menunjukan bahwa celebrity endorsment tidak berpengaruh signifikan terhadap
keputusan pembelian, viral marketing tidak berpengaruh signifikan terhadap
keputusan pembelian, brand image berpengaruh positif dan signifikan terhadap
keputusan pembelian, product quality berpengaruh positif dan signifikan terhadap
keputusan pembelian.

Kata kunci : Celebrity Endorsment, Viral Marketing, Brand Image , Product
Quality dan Keputusan Pembelian.
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THE INFLUENCE OF CELEBRITY ENDORSMENT, VIRAL MARKETING,
BRAND IMAGE AND PRODUCT QUALITY ON

PURCHASING DECISIONS
(Study of Skintific Product Users in Purwokerto)
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ABSTRACT

The purpose of this research is to analyze the influence of celebrity endorsement,
viral marketing, brand image and product quality variables on purchasing
decisions for Skintific products. This type of research uses quantitative research.
The population in this study were students of UMP, UNSOED and UIN SAIZU with
a population of 54,684. The sample in this study were students who used Skintific
products and made purchases at least twice. Sampling in this research used
purposive sampling. Based on the criteria, the sample size was 100 respondents
from UMP, UNSOED and UIN SAIZU students. Data analysis techniques used
include validity test, reliability test, classic assumption test, multiple linear
regression analysis test, coefficient of determination test, F test and t test. The
research results show that celebrity endorsements not have a significant effect on
purchasing decisions, viral marketing not have a significant effect on purchasing
decisions, brand image has a positive and significant effect on purchasing
decisions, product quality has a positive and significant effect on purchasing
decisions.

Keyword : Celebrity Endorsment, Viral Marketing, Brand Image , Product Quality
and Purchase Decicion
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