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PENGARUH LOKASI, KUALITAS PRODUK, KUALITAS PELAYANAN
DAN BRAND IMAGE TERHADAP KEPUTUSAN PEMBELIAN
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Purwokerto)
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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh variabel independent lokasi,
kualitas produk, kualitas pelayanan, dan brand image terhadap variabel dependen
keputusan pembelian pada konsumen Mixue Ice Cream & Tea cabang Kembaran
Purwokerto. Populasi dalam penelitian ini adalah konsumen yang sudah pernah
bertransaksi atau melakukan pembelian di Mixue Ice Cream and Tea cabang
Kembaran Purwokerto, dengan jumlah sampel 110 responden. Teknik
pengumpulan data yang digunakan dalam penelitian ini adalah accidental sampling
dengan menggunakan analisis regresi linier berganda, uji F dan uji t. Hasil analisis
menunjukan variabel lokasi tidak berpengaruh terhadap keputusan pembelian,
variabel kualitas produk berpengaruh positif signifikan terhadap keputusan
pembelian, variabel kualitas pelayanan berpengaruh positif signifikan terhadap
keputusan pembelian dan variabel brand image berpengaruh positif signifikan
terhadap keputusan pembelian.

Kata Kunci : Lokasi, Kualitas Produk, Kualitas Pelayanan, Brand Image, dan
Keputusan Pembelian
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THE INFLUENCE OF LOCATION, PRODUCT QUALITY, SERVICE
QUALITY AND BRAND IMAGE ON PURCHASING DECISIONS
(Study of Mixue Ice Cream & Tea Consumers, Branch Kembaran
Purwokerto)
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E-mail : agustinna270801@gmail.com

Tri Septin Muji Rahayu?
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ABSTRAK

This research aims to determine the influence of the independent variables location,
product quality, service quality, and brand image on the dependent variable on
purchasing decisions for Mixue Ice Cream & Tea consumers at the Kembaran
Purwokerto branch. The population in this research are consumers who have made
transactions or made purchases at Mixue Ice Cream and Tea Kembaran Purwokerto
branch, with a sample size of 110 respondents. The data collection techniques used in
this research were accidental sampling, multiple linear regression analysis, F test and
t test. The results of the analysis show that the location variable has no effect on
purchasing decisions, the product quality variable has a significant positive effect on
purchasing decisions, the service quality variable has a significant positive effect on
purchasing decisions and the brand image variable has a significant positive effect on
purchasing decisions.

Keywords: Location, Product Quality, Service Quality, Brand Image, and
Purchasing Decisions
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