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ABSTRAK

Penelitian ini bertujuan untuk menguji pengaruh secara parsial variabel independen
celebrity endorser, product quality, dan brand trust terhadap variabel dependen
keputusan pembelian. Populasi dalam penelitian ini adalah masyarakat di
Kecamatan Purwokerto yang melakukan keputusan pembelian produk. Pemilihan
sampel dalam penelitian ini dilakukan dengan purposive sampling. Berdasarkan
kriteria didapatkan 121 responden yang menjadi sampel. Teknik analisis data yang
digunakan dalam penelitian ini yaitu analisis regresi berganda. Hasil analisis
menunjukkan bahwa secara parsial celebrity endorser tidak berpengaruh positif
terhadap keputusan pembelian, sedangkan product quality dan brand trust
berpengaruh positif terhadap keputusan pembelian.

Kata Kunci: Celebrity Endorser, Product Quality, Brand Trust, Keputusan
Pembelian

xii

Pengaruh Celebrity Endorser..., Unik Gina Trisnaeni, FEB UMP, 2023


mailto:unikginaa@gmail.com
mailto:erny-rachmawati@yahoo.com

THE INFLUENCE OF CELEBRITY ENDORSER, PRODUCT QUALITY,
AND BRAND TRUST ON AZARINE PRODUCT PURCHASE DECISIONS
(Study on Azarine Product Consumers in Purwokerto)

Unik Gina Trisnaenit!
Faculty of Economics and Business
University of Muhammadiyah Purwokerto
Email: unikginaa@gmail.com

Erny Rachmawati?
Faculty of Economics and Business
University of Muhammadiyah Purwokerto
Email: erny-rachmawati@yahoo.com

ABSTRACT

This study aims to partially examine the effect of the independent variable celebrity
endorser, product quality, and brand trust on the dependent variables of purchasing
decisions. The population in this study is people in Purwokerto District who make
product purchase decisions. The sample selection in this study was done by
purposive sampling. Based on the criteria obtained 121 respondents who became
the sample. The data analysis technique used in this research is multiple regression
analysis. The results of the analysis showed that partially celebrity endorsers has
no positive effect on purchasing decisions, product quality and brand trust have a
positive effect on purchasing decisions.

Keywords: Celebrity Endorser, Product Quality, Brand Trust, Purchase Decision
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