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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh ekuitas merek, kualitas
produk dan kesadaran merek terhadap keputusan pembelian produk teh pucuk harum
dalam kemasan di purwokerto. Teknik pengambilan sampel menggunakan metode
purposive sampling dengan jumlah responden sebanyak 123 responden yang diambil
dengan menggunakan teknik pengambilan data melalui kuesioner. Hasil penelitian
menunjukkan bahwa variabel ekuitas merek dan kualitas produk berpengaruh positif
signifikan terhadap keputusan pembelian produk teh pucuk harum dalam kemasan.
Sedangkan variabel kesadaran merek tidak berpengaruh positif signifikan terhadap
keputusan pembelian teh pucuk harum dalam kemasan.

Kata kunci: ekuitas merek, kualitas produk, kesadaran merek, keputusan pembelian
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THE EFFECT OF BRAND EQUITY, PRODUCT QUALITY AND BRAND
AWARENESS ON PURCHASING DECISIONS
(Study On Packaget Fragrant Shoot Tea Products)
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ABSTRACT

This research aims to analyze the influence of brand equity, product quality and
brand awareness on purchasing decisions for packaged fragrant shoot tea products in
Purwokerto. The sampling technique used a purposive sampling method with a total of
123 respondents taken using data collection techniques through questionnaires. The
results of the research show that the variables of brand equity and product quality have
a significant positive effect on the decision to purchase packaged fragrant shoot tea
products. Meanwhile, the brand awareness variable does not have a significant
positive effect on the decision to purchase packaged fragrant shoot tea.

Keywords: brand equity, product quality, brand awareness, purchase decisions.

X

Pengaruh Ekuitas Merek..., Hesti Ayu Ningrum, FEB UMP, 2024


mailto:Hestiayuningrum86@gmail.com
mailto:ernyrachmawati67@gmail.com

DAFTAR ISI

HALAMAN JUDUL ..ottt st et e st e e nnbe e e nees i
HALAMAN PERSETUJIUAN ...ttt ettt et sene e ii
HALAMAN PERNYATAAN ORISINALITAS ... iii
HALAMAN PENGESAHAN ...ttt iv
HALAMAN MOTTO itttk bbb ss e st et eanbe e e e e anbeenenas v
KATA PENGANTAR ... ettt ettt b e b Vi
HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI SKRIPSI ........ccccoooveee. viii
ABSTRAK ettt e et b bR et e et iX
ABSTRACT ettt bttt sttt e et b e ahb ekt e sttt e be e e Shb e e ekt e e snb e e bt e e aRbe e enbe e nnbeenans X
BAB | PENDAHULUAN ...kttt eee e 1
A, Latar Belakang .........ooooiiiiii s 1
B.  Perumusan Masalah ........co.iiiiii ittt e 10
C.  Batasan Masalah......... ...t 10
D. TOtan PQEliliamme——"_ | L] . ey A& ... Y. 0. ... 11
E.  Manfaat PENEIItIAN .....coociiiiiii i 11
BAB 11 KAJIAN PUST AKA ittt et rb e snee e 13
AL LANAASAN TEOM .. cuiniiiiiiihiet ettt ettt aRe e nn e 13
B. Hasil Penelitian Terdaulu .............ccooiiiiiiiiiiiieie it 25
C.  Kerangka PemIKITAN........cccciiriiiieiiiesie et steesste et e s sias e sansateessreeesnee e teeesnneesnneeneeas 31
BAB Il METODOLOGI PENELITIAN ...ttt 34
AL JBNIS PENEIITIAN. ....oi ittt b 34
B. Populasi dan SAMPEL .......oeoiiiiii e 34
C. Teknik Pengumpulan Data.........ccociiiueiiiiiiiie i cciieiee s se e 36
D. Variabel Penelitian Dan Definisi Operasional.............cccccccovviieiiiciiieiic e 36
E. Indikator dan Item Pernyataan..........c.ccevveiieiieieesie e e see sttt 38
F. Metode ANaliSiS Data..........ccviriiiiiiriiiiiieieiese e 40
BAB IV _HASIL DAN PEMBAHASAN ...t 48
A. HAaST PENEITIAN ..o 48
B. Hasil Pengujian INStIUMEN ........coviiiiiiiciii e 52
Xi

Pengaruh Ekuitas Merek..., Hesti Ayu Ningrum, FEB UMP, 2024



C. PEMBDANASAN ...ttt ettt et e e e e e e et ——— 74

BAB V PENUTUP ...ttt e e saneeas 80

A. KESIMPUIAN ... sttt e s saeesae e 80

B. Keterbatasan dan SAran ... 80

DAFTAR PUSTAKA ettt ettt et enare e 82

LAMPIRAN Lkttt ettt et e st e bt et e st e e et e e nbe e 89
Xii

Pengaruh Ekuitas Merek..., Hesti Ayu Ningrum, FEB UMP, 2024



DAFTAR TABEL

Tabel 1. 1 Produksi Teh (2018-2022) ........cceeeiiiiieeeeiieee e e e e e e e e eeeenaaaes 1
Tabel 1. 2 Top Brand Index Teh Dalam Kemasan ..........cccccoieeeeiiiiiiieiiiiiiiiiis e 3
Tabel 2. 1 Hasil Penelitian TerdahulU..............ooooiiiimiiii e 25
Tabel 3. 1 DefiniSi OPerasioNal ...t .o iiiimmeeeeereererieseeseseesieesiesie e seesseeseeessessess 36
Tabel 3. 2 Indikator dan Item Pernyataan ............ccociiiunreereneeeneeseeiiesee s e 38
Tabel 4. 1 RESPONSE RALE ........ooiiiieiiie ettt 49
Tabel 4. 2 Data Responden Berdasarkan UsSIa......c....ccccovevviiieieeieeie s 50
Tabel 4. 3 Data Responden Berdasarkan Jenis Kelamin ........cccccvniiiiciiiiineinenn, 50
Tabel 4. 4 Data Responden Berdasarkan Pada Domisili ......ccc.cecvevviiciieeiciieiienns 51
Tabel 4.5 Data Responden Berdasarkan Frekuensi Pembelian.............cccvvvveiinnnne 51
Tabel 4. 6 Hasil Analisis Statistik Deskriptif Ekuitas MereK .......cc..cccoovviiiieinenne 53
Tabel 4. 7 Hasil Analisis Statistik Deskriptif Kualitas Produk................cccccooninnne. 54
Tabel 4. 8 Hasil Analisis Statistik Deskriptif Kesadaran Merek .............cccccccovviiennnne 55
Tabel 4. 9 Hasil Analisis Statistik Deskriptif Keputusan Pembelian...................c...... 56
Tabel 4. 10 Hasil Uji Validitas Variabel EKuitas Merek .........cccccociiiiiiieiiieiieennne 59
Tabel 4. 11 Hasil Uji Validitas Variabel Kualitas Produk ........cccccccooviiiiiiiiniinenne 60
Tabel 4. 12 Hasil Uji Validitas Variabel Kesadaran Merek ..............ccoceeviviiiiciieenne 60
Tabel 4. 13 Hasil Uji Validitas Variabel Keputusan Pembelian.........c.....cccccoovinnnne. 61
Tabel 4. 14 Hasil Uji Reliabilitas ............cccciiiiiieiiinie i cesees i 61
Tabel 4. 15 Hasil Uji Normalitas One-Sample Kolmogorov-Smirnov..............c........ 62
Tabel 4. 16 Data Hasil ANaliSiS CASEWISE .......cciveieriirueiieiiesrisieseeisiieise e sesine e sseees 63
Tabel 4. 17 Data Hasil Uji Lanjutan NOrmalitas.............ccccuervrininiinenencsienesceees 63
Tabel 4. 18 Hasil Uji MUltiKOlINEAritas ............ccovevveiveiieii et 64
Tabel 4. 19 Hasil Uji HeteroskedastiSitas .............coerererininiiiiieiecee e 65
Tabel 4. 20 Hasil Uji Rank Spearman’s..........ouierrerieneresiieesiieeeneeseesiesssssesessessesses 66
Tabel 4. 21 Hasil Uji Analisis Regresi Linear Berganda..........cc.ccooeveniniieninnnnne. 66
Tabel 4. 22 Hasil Uji DeterminaSi..........cccvevuieieiiieiieiiie e seessae e se e 68
Tabel 4. 23 Hasil Uji GO0dNesS OF Fil.......ccccoviiiiiiiiiiiiiiiessiee s 69
Tabel 4. 24 Hasil Uji Parsial (1) ......ccccooeiiiiie e 71
Xiii

Pengaruh Ekuitas Merek..., Hesti Ayu Ningrum, FEB UMP, 2024



DAFTAR GAMBAR

Gambar 2. 1 Kerangka PemMIKIran ...........coooiiiiiiiiiiiieee e 33

Gambar 4. LKUNVa UjJi F...oooiecc ettt sttt 70

Gambar 4. 2 KUIVa UjJi Lottt sttt 72

Gambar 4. 3 KUINVA UjJi Tue.eeeeeeeee ettt s naee e 73

Gambar 4. 4 KUVa UjJi to..oe ittt st ebe s 73
Xiv

Pengaruh Ekuitas Merek..., Hesti Ayu Ningrum, FEB UMP, 2024



Lampiran
Lampiran
Lampiran
Lampiran
Lampiran
Lampiran
Lampiran
Lampiran

DAFTAR LAMPIRAN

1 KUESIONEr PENEIITIAN ......veiiiiiiiieciee e 89
2 Data RESPONUEN ....c.vviiiiiiiic ettt st be e be e e nre e 94
3 Data Penelitian Jawaban ReSPONAEN..........ccccvviiiiieiiii i 98
4 KaraKteristik RESPONUEN ........oiuiiiii ettt 113
5 Uji ValiditaS Data ......c.covveiviiiieiiiicitic sttt 114
6 UJi ASUMST KIASTK. .vtiiireiiieiieies st 119
7 Analisis Regresi Linear Berganda Dan HipOtesis ..........ccccoovviriiieiieiieiienene 122
8 Analisis Statistik DeSKIPLIT ..........coviiiiiiriie s 124

XV

Pengaruh Ekuitas Merek..., Hesti Ayu Ningrum, FEB UMP, 2024





