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PENGARUH KUALITAS PRODUK, WORD OF MOUTH DAN LABEL
HALAL TERHADAP MINAT BELI PRODUK KOSMETIK BEDAK
TABUR MARCKS.

(Studi pada Mahasiswi di Purwokerto)

Meisya Andini® Tri Septin Muji Rahayu®
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E-mail : meisyaandini8@gmail.com, triseptinmujirahayu@ump.ac.id

ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh kualitas produk,
word of mouth (wom) dan label halal terhadap minat beli produk kosmetik bedak
tabur Marcks. Penelitian ini menggunakan metode kuantitatif, pengambilan
sampel menggunakan metode purposive sampling dan jumlah sampel sebanyak
130 responden. Teknik analisis data menggunakan Statistical Package for the
Sosial Sciences (SPSS), Analisis yang digunakan yaitu regresi linier berganda.
Hasil penelitian menunjukan bahwa kualitas produk, word of mouth dan label
halal secara simultan berpengaruh signifikan terhadap minat beli. Berdasarkan
hasil uji t diperoleh; (1) Kualitas Produk berpengaruh positif dan signifikan
terhadap minat beli. (2) Word of Mouth berpengaruh positif dan signifikan
terhadap minat beli. (3) Label halal tidak berpengaruh terhadap minat beli.
Berdasarkan hasil uji determinasi (R2) menunjukan bahwa pengaruh kualitas
produk, word of mouth dan label halal terhadap minat beli sebesar 66,5% dan
sisanya sebesar 33,5% dipengaruhi oleh variabel lainnya yang tidak diteliti.

Kata Kunci : kualitas produk, word of mouth, label halal, minat beli.
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THE INFLUENCE OF PRODUCT QUALITY, WORD OF MOUTH AND
HALAL LABEL TOWARDS PRODUCT PURCHASE INTENTION OF
MARCKS LOOSE POWDER COSMETICS

(Study on Students in Purwokerto)

Meisya Andini® Tri Septin Muji Rahayu?
Fakultas Ekonomi Dan Bisnis, Universitas Muhammadiyah Purwokerto
E-mail : meisyaandini8@gmail.com, triseptinmujirahayu@ump.ac.id

ABSTRACT

This study aims to analyze the effect of product quality, word of mouth
(wom) and halal labels on buying interest on Marcks loose powder cosmetic
products. This study used a quantitative method, taking samples using a purposive
sampling method and a total sample of 130 respondents. Data analysis techniques
used the Statistical Package for the Social Sciences (SPSS), the analysis used is
multiple linear regression. The results of the study show that product quality,
word of mouth and halal labels simultaneously have a significant effect on
purchase intention. Based on the t test results obtained; (1) Product quality has a
positive and significant effect on purchase intention. (2) Word of Mouth has a
positive and significant effect on purchase intention. (3) The halal label has no
effect on buying interest. Based on the results of the determination test (R2) it
shows that the effect of product quality, word of mouth and halal labels on
purchase intention is 66.5% and the remaining 33.5% is influenced by other
variables not examined.

Keywords : product quality, word of mouth, halal label, purchase intention.
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