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PENGARUH BRAND IMAGE, KUALITAS PRODUK DAN LOKASI
TERHADAP KEPUTUSAN PEMBELIAN MIE GACOAN
ARCAWINANGUN PURWOKERTO

Seni Nur Aida', Tri Septin Muji Rahayu?
2Fakultas Ekonomi dan Bisnis
2Universitas Muhammadiyah Purwokerto
'seninuraaida@gmail.com, *triseptinsamingun@gmail.com

ABSTRAK

Tujuan penelitian ini untuk mengetahui pengaruh brand image, kualitas
produk dan lokasi terhadap keputusan pembelian. Penelitian ini menggunakan
metode kuantitatif, teknik pengambilan sampel menggunakan non probability
sampling dengan teknik accidental sampling. Sampel pada penelitian ini sebanyak
119 responden. Teknik analysis data dalam penelitian ini yaitu uji instrument,
statistic deskriptif, uji asumsi klasik, analisis regresi linear berganda dan uji
hipotesis. Hasil penelitian menunjukan bahwa brand Image secara parsial
berpengaruh positif dan signifikan terhadap keputusan pembelian, kualitas produk
secara parsial berpengaruh positif dan signifikan terhadap keputusan pembelian,
dan lokasi secara parsial berpengaruh positif dan signifikan terhadap keputusan
pembelian. Kemudian secara simultan brand image, kualitas produk dan lokasi
berpengaruh terhadap Keputusan pembelian.

Kata Kunci: brand image, kualitas produk, lokasi, Keputusan pembelian.
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THE INFLUENCE OF BRAND IMAGE, PRODUCT QUALITY AND
LOCATION ON CONSUMER PURCHASING DECISIONS FOR
NOODLES GACOAN ARCAWINANGUN PURWOKERTO
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Faculty of Economics and Business!?
Universitas Muhammadiyah Purwokerto'-?

Iseninuraaida@gmail.com, *triseptinsamingun@gmail.com

ABSTRACT

The purpose of this research was to determined the effect of brand image,
product quality and location on purchasing decisions. This research used quantitative
methods, sampling techniques using non probability sampling with accidental
sampling techniques. The sample in this research were 119 respondents. The data
analysis techniques in this research were instrument test, descriptive statistics,
classical assumption test, multiple linear regression analysis and hypothesis testing.
The results showed that brand image partially had a positive and significant effect on
purchasing decisions, product quality partially had a positive and significant effect on
purchasing decisions, and location partially had a positive and significant effect on
purchasing decisions. Then simultaneously brand image, product quality and location
have an effect on purchasing decisions.

Keywords: brand image, product quality, location, purchase decision.
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