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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh gaya hidup, electronic
word of mouth dan nilai pelanggan terhadap Keputusan pembelian. Penelitian ini
menggunakan metode kuantitatif, teknik pengambilan sampel menggunakan Non-
Probability Sampling dengan pendekatan purposive sampling dan jumlah sampel
sebanyak 120 responden. Analisis yang digunakan yaitu analisis regresi berganda.
Hasil penelitian ini menunjukan bahwa gaya hidup, electronic word of mouth dan
nilai pelanggan terhadap Keputusan pembelian. Berdasarkan hasil uji koefisien
determinasi R? adjusted menunjukan besarnya pengaruh gaya hidup, electronic
word of mouth dan nilai pelanggan terhadap keputusan pembelian produk
kecantikan scarlett whitening body lotion yaitu sebesar 52,7%, dan sisanya
sebesar 47,3% dipengaruhi oleh variabel lainya yang tidak diteliti.

Kata kunci: gaya hidup, electronic word of mouth, dan nilai pelanggan,

keputusan pembelian.
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THE INFLUENCE OF LIFESTYLE, ELECTRONIC WORD OF MOUTH,
AND CUSTOMER VALUES ON THE DECISION TO PURCHASE
SCARLETT WHITENING BODY LOTION BEAUTY PRODUCTS

(Study on Purwokerto Muhammadiyah University Students)

Amalia Maula Ningrum?, Tri Septin Muji Rahayu?
Program Studi Manajemen S1

Fakultas Ekonomi dan Bisnis
Universitas Muhammadiyah Purwokerto

Ialaamaliamaula@qmail.coml, triseptinmuiirahayu@ump.ac.id2

ABSTRACT

This research aims to determine the influence of lifestyle, electronic word
of mouth and customer value on purchasing decisions. This research uses
quantitative methods, the sampling technique uses Non-Probability Sampling
with a purposive sampling approach and the sample size is 120 respondents. The
analysis used is multiple regression analysis. The results of this research show
that lifestyle, electronic word of mouth and customer value influence purchasing
decisions. Based on the results of the R2 adjusted coefficient of determination
test, it shows that the influence of lifestyle, electronic word of mouth and
customer value on purchasing decisions for Scarlett Whitening Body Lotion
beauty products is 52.7%, and the remaining 47.3% 1is influenced by other

variables which were not studied.

Keywords: lifestyle, electronic word of mouth, and customer value, purchasing

decision
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