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ABSTRAK 

 
 

Tujuan penellitian ini untuk mengetahui pengaruh religiusitas, label halal dan 

harga pada PT. So Good Food. Pemilihan sample pada penelitian ini dilakukan 

dengan teknik Non-Probability Sampling. Jumlah sampel pada penelitian ini 

sebanyak 100 responden. Teknik analisis data yang dipakai pada penelitian ini 

yaitu uji instrumen, statistik deskriptif, uji asumsi klasik, analisis regresi berganda 

dan uji hipotesis. Hasil analisis menunjukkan bahwa pengaruh religiusitas, label 

halal dan harga berpengaruh secara simultan berpengaruh positif signifikan 

terhadap keputusan pembelian nugget original So Good. Religiusitas berpengaruh 

positif signifikan terhadap keputusan pembelian. Label halal berpengaruh positif 

signifikan terhadap keputusan pembelian. Harga berpengaruh positif signifikan 

terhadap keputusan pembelian. 

 

Kata kunci : Religiusitas, Label halal, Harga, Keputusan Pembelian 

 

 

 

 

 

 

 

 

 

  

Pengaruh Religiusitas, Label…, Awaludin Jamil, Fakultas Ekonomi Dan Bisnis UMP, 2023



xi 

 

THE EFFECT OF RELIGIUSITY, HALAL LABEL, AND PRICE ON THE 

PURCHASE DECISION ON SO GOOD NUGGETS ORIGINAL 

(Study on Housewives in the city of Purwokerto) 

 

Awaludin Jamil1 

The Faculty of Economic and Business 

University of Muhammadiyah Purwokerto 

Email: awaludinjamil027@gmail.com 

 

Muchammad Agung Mifthahuddin2 

The Faculty of Economic and Business 

University of Muhammadiyah Purwokerto 

Email: muchammadagungm@gmail.com 

 

 

ABSTRACT 

 

 

The purpose of this research is to determine the effect of religiosity, halal labels 

and prices at PT. So Good Food. The selection of the sample in this study was 

carried out using the Non-Probability Sampling technique. The number of 

samples in this study were 100 respondents. The data analysis technique used in 

this study is instrument test, descriptive statistics, classical assumption test, 

multiple regression analysis and hypothesis testing. The results of the analysis 

show that the influence of religiosity, halal labels and prices simultaneously have 

a significant positive effect on the purchase decision of So Good's original 

nuggets. Religiosity has a significant positive effect on purchasing decisions. The 

halal label has a significant positive effect on purchasing decisions. Price has a 

significant positive effect on purchasing decisions. 

 

Keywords: Religiosity, Halal Label, Price, Purchase Decision 
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