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WACANA PERSUASIF DALAM IKLAN KOMERSIAL
MINUMAN ANEKA KOPI PADA YOUTUBE
PERIODE OKTOBER 2022

Kuat Priyono® Tutut Tugiati’

ABSTRAK

Penelitian berjudul “Wacana Persuasif dalam Iklan Komersial Minuman
Aneka Kopi pada YouTube Periode Oktober 2022 ini bertujuan mendeskripsikan
teknik persuasif dan struktur persuasif dalam iklan komersial minuman aneka kopi
pada YouTube periode Oktober 2022.

Jenis penelitian yang digunakan dalam penulisan ini adalah penelitian deskriptif
kualitatif. Data dalam penelitian ini 30 wacana persuasif yang digunakan dalam iklan
minuman kopi yang ditayangkan melalui media YouTube Oktober 2022. Metode
penelitian ini terinci pada tiap tahap. Penelitian ini dilaksanakan melalui tiga
tahap.Tahap penyediaan data menggunakan metode simak dengan teknik catat. Tahap
penganalisisan data menggunakan padan Referensial dan kontekstual. Tahap
penyajian hasil penganalisan data menggunakan metode informal.

Dari hasil penelitian dapat disimpulkan: teknik — teknik persuasif yang terdapat pada
wacana persuasif dalam iklan komersial aneka minuman kopi pada YouTube periode
Oktober 2022 adalah untuk variasi dengan pola Identifikasi — Rasionalisasi — Sugesti
(4 data), Identifikasi-Sugesti-Kompensasi (1 data), Identifikasi-Rasionalisasi (2 data),
Identifikasi — Sugesti (6 data), Identifikasi — Kompensasi (1 data ), Rasionalisasi —
Sugesti (3 data), Identifikasi (1 data), Rasionalisasi (4 data), Sugesti (6 data),
Kompensasi (2 data ), Konformitas (1 data), sedangkan variasi struktur persuasif
terdiri atas: Pengenalan Isu — Rangkaian Argumen — Pernyataan Ajakan (7 data),
Pengenalan Isu- Pernyataan Ajakan-Penegasan Kembali (2 data), Pengenalan Isu —
Rangkaian Argumen — Penegasan Kembali (1 data ), Pengenalan Isu — Rangkaian
Argumen (2 data), Pengenalan Isu — Pernyataan Ajakan (3 data ), Rangkaian Argumen
— Pernyataan Ajakan (1 data ), Rangkaian argumen (10 data), Pernyataan Ajakan (4
data).Dalam pembuatan iklan aneka minuman kopi yang ditayangkan pada YouTube
data yang penulis peroleh sudah memenuhi teknik — teknik persuasif dan struktur
persuasif.

Kata kunci : wacana persuasif, iklan minuman aneka kopi, teknik persuaif, struktur
persuasif
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PERSUASIVE DISCOURSE IN COMMERCIAL ADVERTISING OF
VARIOUS COFFEE BEVERAGES ON YOUTUBE
OCTOBER 2022 PERIOD

Kuat Priyono™ Tutut Tugiati’

ABSTRACT

This study aimed to describe persuasive techniques and structures in
commercial advertisements for various coffee drinks on YouTube in October 2022.
The type of research was descriptive qualitative using 30 persuasive discourses used
in coffee drink advertisements broadcast via YouTube media in October 2022.

This research used a straightforward method at each stage in three stages. The data
provision stage used the observation method with noting techniques. The data analysis
phase used referential and contextual equivalents. The informal method was used to
present the research results.

From the results of the study, it can be concluded: the persuasive techniques found in
persuasive discourse in commercial advertisements of various coffee drinks on
YouTube for the October 2022 period are variations with the Rationalization of
Suggestion Identification pattern (4 data), Identification-Suggestion-Compensation (1
datum), Identification-Rationalization (2 data), Identification of Suggestion (6 data),
Identification of Compensation (1 data), Rationalization of Suggestion (3 data),
Identification (1 data), Rationalization (4 data), Suggestion (6 data), Compensation (2
data), Conformity (1 datum), while the persuasive structure variations consist of
Introduction to Issues Series of Arguments Calling Statements (7 data), Introduction
to Issues-Solicitation-Reaffirmation Statements (2 data), Introduction to the Issues of
Arguments Reaffirmation (1 datum), Introduction to Issues to Series of Arguments (2
data), Introduction to Issues to Statements of Solicitation (3 data), Series of
Arguments Statements to Calls for (1 datum), Series of arguments (10 data),
Statements of Solicitation (4 data ). In making advertisements for various coffee
drinks that are shown on YouTube, the data that the author has obtained has fulfilled
persuasive techniques and structures.

Keywords : Persuasive Discourse, Advertising of Various Coffee Drinks, Persuasive
Techniques, Persuasive Structures.
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