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ABSTRAK

Penelitian ini bertujuan untuk menganalisi pengaruh antara kualitas produk,
citra merek inovasi produk, dan ekuitas merek terhadap keputusan pembelian.
Populasi dalam penelitian ini adalah konsumen sepatu Diadora di Kkota
Purwokerto. Penelitian  mengunakan metode kuantitatif dengan teknik
pengambilan sampel non probability sample dengan metode purposive sampling.
Sampel penelitian sebanyak 107 responden. Metode penelitian yang digunakan
dalam penelitian ini adalah uji statistik deskriptif, uji instrumen, uji asumsi klasik,
analisis regresi berganda, koefisien determinasi dan uji hipotesis. Hasil analisis uji
t menunjukkan bahwa kualitas produk berpengaruh positif dan signifikan terhadap
keputusan pembelian, citra merek berpengaruh positif dan signifikan terhadap
keputusan pembelian, inovasi produk berpengaruh negatif tidak signifikan
terhadap keputusan pembelian dan ekuitas merek berpengaruh positif dan
signifikan terhadap keputusan pembelian.

Kata kunci: citra merek, ekuitas merek, inovasi produk, keputusan pembelian,
kualitas produk
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THE INFLUENCE OF PRODUCT QUALITY, BRAND IMAGE, PRODUCT
INNOVATION, AND BRAND EQUITY ON THE PURCHASE DECISION OF
DIADORA SHOES
(Study on Consumers in Purwokerto)

Rahmat Santoso®, Totok Haryanto®
12Faculty of Economics and Business
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ABSTRACT

This study aims to analyze the influence of product quality, brand image,
product innovation, and brand equity on purchasing decisions. The population in
this study are consumers of Diadora shoes in the city of Purwokerto. This
research uses quantitative methods with non-probability sampling techniques
using purposive sampling methods. The research sample is 107 respondents. The
research method used in this research is descriptive statistical test, instrument
test, classical assumption test, multiple regression analysis, coefficient of
determination and hypothesis testing. The results of the t test analysis show that
product quality has a positive and significant effect on purchasing decisions,
brand image has a positive and significant effect on purchasing decisions, product
innovation has no significant negative effect on purchasing decisions and brand
equity has a positive and significant effect on purchasing decisions.

Keywords: brand image, brand equity, product innovation, purchasing decisions,
product quality
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