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ABSTRAK

Tujuan penelitian ini adalah untuk menganalisis variabel shopping
lifestyle, diskon, dan E-WoM terhadap impulse buying pada TikTok. Jenis
penelitian ini menggunakan penelitian kuantitatif. Populasi dalam penelitian ini
adalah mahasiswa/i UMP, UNSOED dan UIN SAIZU yang berjumlah 46.821
mahasiswa/i. Sampel dalam penelitian adalah mahasiswa yang mempunyai akun
TikTok dan pernah belanja di TikTok. Pengambilan sampel dalam penelitian ini
menggunakan pendekatan snow ball sampling. Berdasarkan kriteria, didapatkan
jumlah sampel sebanyak 116 responden pada mahasiswa/i UMP, UNSOED dan
UIN SAIZU. Teknik analisis data yang digunakan uji validitas, uji reliabilitas, uji
asumsi klasik, uji analisis regresi linier berganda, uji koefisien determinasi, uji-F
dan uji-T. Hasil penelitian menjelaskan bahwa variabel shopping lifestyle, diskon,
dan E-WoM secara simultan berpengaruh signifikan terhadap impulse buying.
Shopping lifestyle secara parsial berpengaruh positif dan signifikan terhadap
impulse buying. Diskon secara parsial tidak berpengaruh positif dan signifikan
terhadap impulse buying. E-WoM secara parsial berpengaruh positif signifikan
terhadap impulse buying.

Kata kunci : Shopping lifestyle, Diskon, E-WoM dan Impulse Buying
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ABSTRACT

The purpose of this study is to analyze shopping lifestyle, discounts, and E-
WoM variables on impulse buying on TikTok. This type of research uses
quantitative research. The population in this study were UMP, UNSOED and UIN
SAIZU students, totaling 46,821 students. The sample in this research is students
who have a TikTok account and have shopped on TikTok. Sampling in this study
used a snow ball sampling approach. Based on the criteria, a total sample of 116
respondents was obtained from UMP, UNSOED and UIN SAIZU students. The
data analysis technique used is validity test, reliability test, classic assumption
test, multiple linear regression analysis test, coefficient of determination test, F-
test and T-test. The results of the study explain that the variables shopping
lifestyle, discounts, and E-WoM simultaneously have a significant effect on
impulse buying. Shopping lifestyle partially has a positive and significant effect on
impulse buying. Partial discounts have no positive and significant effect on
impulse buying. E-WoM partially has a significant positive effect on impulse
buying.

Keywords : Electronic Word of Mouth, Quality of Service, Promotion and
Visiting Decisions
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