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ABSTRAK 

Tujuan Penelitian ini untuk mengetahui pengaruh gaya hidup, citra merek, dan 

kualitas produk terhadap keputusan pembelian studi pada pengguna produk iPhone 

pada mahasiswa UMP, Uin Saizu, dan Unsoed. Pemilihan sampel dalam penelitian 

ini dilakukan dengan teknik purposive sampling. Berdasarkan kriteria didapatkan 

100 responden menjadi sampel. Teknik analisis data yang digunakan dalam 

penelitian ini yaitu statistik deskriptif, uji instrument, uji asumsi klasik, analisis 

regresi berganda dan uji hipotesis. Hasil analisis menunjukan bahwa secara 

simultan gaya hidup, citra merek, dan kualitas produk berpengaruh terhadap 

keputusan pembelian. Kemudian secara parsial gaya hidup tidak berpengaruh 

positif terhadap keputusan pembelian, Citra Merek berpengaruh negatif dan tidak 

signifikan terhadap keputusan pembelian, dan Kualitas Produk berpengaruh positif 

dan signifikan terhadap leputusan pembelian.  

 

Kata Kunci : Gaya Hidup, Citra Merek, Gaya Hidup, Keputsuan Pembelian  
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ABSTRACT 

The purpose of this study was to determine the effect of lifestyle, brand image, and 

product quality on purchasing decisions in studies of iPhone product users among 

UMP, Uin Saizu, and Unsoed students. The selection of the sample in this study was 

carried out using a purposive sampling technique. Based on the criteria, 100 

respondents were sampled. The data analysis technique used in this research is 

descriptive statistics, instrument test, classical assumption test, multiple regression 

analysis and hypothesis testing. The results of the analysis show that simultaneously 

lifestyle, brand image, and product quality influence purchasing decisions. Then 

partially lifestyle does not have a positive effect on purchasing decisions, Brand 

Image has a negative and not significant effect on purchasing decisions, and 

Product Quality has a positive and significant effect on purchasing decisions. 

 

Keywords: Lifestyle. Brand Image, Product Quality, Purchasing Decsions 

 

 

  

Pengaruh Gaya Hidup..., Ali Ikbar Ramadhan, Fakultas Ekonomi dan Bisnis UMP, 2023

mailto:aliikbarramadhan@gmail.com1
mailto:restufridautami06@yahoo.co.id2


xi 
 

DAFTAR ISI 

 

HALAMAN JUDUL ................................................................................................1 

KATA PENGANTAR .............................................................................................2 

ABSTRAK ............................................................................................................. ix 

ABSTRACT ...............................................................................................................x 

DAFTAR ISI .......................................................................................................... xi 

DAFTAR TABEL ................................................................................................ xiii 

DAFTAR GAMBAR ........................................................................................... xiv 

DAFTAR LAMPIRAN ..........................................................................................xv 

BAB I PENDAHULUAN ........................................................................................1 

A. Latar Belakang ..........................................................................................1 

B. Rumusan Masalah ......................................................................................8 

C. Pembatasan Masalah ..................................................................................9 

D. Tujuan Penelitian .......................................................................................9 

E. Manfaat Penelitian ...................................................................................10 

BAB II TINJAUAN PUSTAKA ............................................................................12 

A. Landasan Teori ........................................................................................12 

1. Perilaku Konsumen ...........................................................................12 

2. Keputusan Pembelian .......................................................................13 

3. Kualitas Produk .................................................................................15 

4. Gaya Hidup .......................................................................................18 

5. Citra Merek .......................................................................................20 

B. Penelitian Terdahulu ................................................................................23 

C. Kerangka Pemikiran.................................................................................33 

D. Hipotesis Penelitian .................................................................................38 

BAB III METODE PENELITIAN.........................................................................39 

A. Jenis Penelitian ........................................................................................39 

B. Populasi dan Sampel ................................................................................39 

C. Jenis dan Sumber Data Metode ................................................................42 

D. Variabel Penelitian ..................................................................................44 

E. Definisi Operasional ................................................................................44 

Pengaruh Gaya Hidup..., Ali Ikbar Ramadhan, Fakultas Ekonomi dan Bisnis UMP, 2023



xii 
 

F. Metode Analisis Data ...............................................................................46 

BAB IV HASIL DAN PEMBAHASAN ...............................................................57 

A. Hasil Penelitian ........................................................................................57 

1. Gambaran Umum Perusahaan Apple .............................................57 

2. Response Rate ................................................................................58 

3. Gambaran Umum Responden .........................................................59 

4. Analisis Statistik Deskriptif ............................................................63 

5. Uji Instrumen Data .........................................................................70 

6. Uji Asumsi Klasik ..........................................................................73 

7. Analisis Regresi Linier Berganda ...................................................76 

8. Uji Kecocokan Model.....................................................................77 

9. Rekapitulasi Hasil Penelitian ..........................................................81 

B. Pembahasan..............................................................................................82 

BAB V PENUTUP .................................................................................................87 

A. Kesimpulan ..............................................................................................87 

B. Keterbatasan .............................................................................................87 

C. Saran ........................................................................................................88 

DAFTAR PUSTAKA ............................................................................................90 

LAMPIRAN ...........................................................................................................93 

 

Pengaruh Gaya Hidup..., Ali Ikbar Ramadhan, Fakultas Ekonomi dan Bisnis UMP, 2023



xiii 
 

DAFTAR TABEL 

 

Tabel 2.1 Hasil Penelitian Terdahulu .....................................................................23 

Tabel 3.1 Rencana Penyebaran Kuisioner Mahasiswa UMP, UIN SAIZU, 

UNSOED .................................................................................................42 

Tabel 3.2 Skala Likert ............................................................................................43 

Tabel 3.3 Definisi Operasional ..............................................................................45 

Tabel 4.1 Respon Rate............................................................................................59 

Tabel 4.2 Karakteristik Responden Berdasarkan Jenis Kelamin ...........................59 

Tabel 4.3 Karakteristik Responden Berdasarkan Jenis Kelamin ...........................60 

Tabel 4.4 Karakteristik Responden Berdasarkan Asal Universitas .......................61 

Tabel 4.5 Karakteristik Responden Berdasarkan Uang Saku ................................61 

Tabel 4.6 Karakteristik Responden berdasarkan Jenis iPhone...............................62 

Tabel 4.7 Hasil Analisis Deskriptif Gaya Hidup ...................................................63 

Tabel 4.8 Hasil Analisis Statistik Deskriptif Citra Merek .....................................65 

Tabel 4.9 Hasil Analisis Deskriptif Kualitas Produk .............................................67 

Tabel 4.10 Hasil Analisis Statistik Deskriptif Keputusan Pembelian ....................69 

Tabel 4.11 Hasil Uji Validitas Gaya Hidup ...........................................................71 

Tabel 4.12 Hasil Uji Validitas Citra Merek ...........................................................71 

Tabel 4.13 Hasil Uji Validitas Kualitas Produk .....................................................71 

Tabel 4.14 Hasil Uji Validitas Keputusan Pembelian ............................................72 

Tabel 4.15 Hasil Uji Reliabilitas ............................................................................73 

Tabel 4.16 Hasil Uji Normalitas ............................................................................74 

Tabel 4.17 Hasil Uji Multikolinieritas ...................................................................74 

Tabel 4.18 Hasil Uji Heteroskedastisitas ...............................................................75 

Tabel 4.19 Hasil Regresi Linear Berganda ............................................................76 

Tabel 4.20 Hasil Koefisien Determinasi ................................................................77 

Tabel 4.21 Hasil Uji F ............................................................................................78 

Tabel 4.22 Rekapitulasi Hasil Penelitian ...............................................................81 

 

 

Pengaruh Gaya Hidup..., Ali Ikbar Ramadhan, Fakultas Ekonomi dan Bisnis UMP, 2023



xiv 
 

DAFTAR GAMBAR 

 

Gambar 1.1 Pangsa Model di Pasar Ponsel Cerdas Global, April 2022 ..................2 

Gambar 1.2 Penjualan iPhone 2021 .........................................................................3 

Gambar 1.3 Jumlah Pengguna Smartphone di Indonesia Berdasarkan Usia ...........4 

Gambar 2.1 Kerangka Pemikiran ...........................................................................37 

Gambar 3.1 Kurva Uji Hipotesis Pertama..............................................................52 

Gambar 3.2 Kuvra Uji Hipotesis Kedua ................................................................54 

Gambar 3.3 Kuvra Uji Hipotesis Ketiga ................................................................55 

Gambar 3.4 Kuvra Uji Hipotesis Keempat ............................................................56 

Gambar 4.1  Kurva Uji F Hipotesis Pertama .........................................................79 

Gambar 4.2  Uji t Hipotesis Kedua ........................................................................80 

Gambar 4.2  Uji t Hipotesis Ketiga ........................................................................80 

Gambar 4.2  Uji t Hipotesis Keempat ....................................................................81 

 

  

Pengaruh Gaya Hidup..., Ali Ikbar Ramadhan, Fakultas Ekonomi dan Bisnis UMP, 2023



xv 
 

DAFTAR LAMPIRAN 

 

Lampiran 1 : Kuesioner Penelitian Online ...........................................................102 

Lampiran 2 : Data Khusus Responden .................................................................109 

Lampiran 3 : Data Deskripsi Responden .............................................................112 

Lampiran 4 : Nilai Tabulasi .................................................................................119 

Lampiran 5 : Gambaran Umum Responden.........................................................131 

Lampiran 6 : Hasil Analisis DEskriptif ................................................................133 

Lampiran 7 : Uji Validitas....................................................................................135 

Lampiran 8 : Uji Rabilitas ....................................................................................139 

Lampiran 9 : Uji Asumsi Klasik ..........................................................................140 

Lampiran 10 : Metode Analsis Data ....................................................................142 

Lampiran 11 : Pengujian Hipotesis ......................................................................143 

Lampiran 12 : R Tabel .........................................................................................144 

Lampiran 13 : F Tabel ..........................................................................................145 

Lampiran 14 : T Tabel..........................................................................................146 

 

 

 

 

 

 

 

 

 

Pengaruh Gaya Hidup..., Ali Ikbar Ramadhan, Fakultas Ekonomi dan Bisnis UMP, 2023




