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ABSTRAK

Tujuan dari penelitian ini adalah menganalisis pengaruh kualitas produk,
brand image dan desain produk terhadap keputusan pembelian kosmetik Implora.
Populasi penelitian ini adalah seluruh mahasiswa Fakultas Ekonomi dan Bisnis
Universitas ~ Muhammdiyah  Purwokerto.  Teknik  pengambilan  sampel
menggunakan teknik Non-probability sampling dengan metode purposive
sampling. Jumlah sampel 105 responden dengan beberapa kriteria yang telah
disyaratkan. Pengumpulan data menggunakan kuesioner. Hasil penelitian
menunjukkan kualitas produk, brand image dan desain produk secara simultan
berpengaruh terhadap keputusan pembelian. Brand image secara parsial
berpengaruh positif signifikan terhadap keputusan pembelian. Kualitas produk
secara parsial berpengaruh positif signifikan terhadap keputusan pembelian.
Desain produk secara parsial berpengaruh positif signifikan terhadap keputusan
pembelian.

Kata kunci: kualitas produk, brand image, desain produk dan keputusan
pembelian
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THE EFFECT OF PRODUCT QUALITY, BRAND IMAGE, AND DESIGN
PRODUCT ON IMPLORA COSMETIC PURCHASE DECISION
(Study on Students of the Faculty of Economics and Business, University
of Muhammadiyah Purwokerto)

Oczyana Aprilia', Alfalisyado?

Study Program of Management S1, Faculty of Economics dan Business® @)
University Muhammadiyah of Purwokerto® @)

Yoczyana.aprilia98@gmail.com
2alfalisyado.alfataa@gmail.com

ABSTRACT

The purpose of this study was to analyze the effect of product quality, brand
image and product design on the purchasing decision of Implora cosmetics. The
population of this study were all students of the Faculty of Economics and
Business, Muhammadiyah University, Purwokerto. The sampling technique uses a
non-probability sampling technique with a purposive sampling method. The
number of samples is 105 respondents with some of the required criteria. Data
collection using a questionnaire. The results of the study show that product
quality, brand image and product design simultaneously influence purchasing
decisions. Brand image partially has a significant positive effect on purchasing
decisions. Product quality partially has a significant positive effect on purchasing
decisions. Product design partially has a significant positive effect on purchasing
decisions.

Keywords: product quality, brand image, product design and purchasing
decisions
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