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CIRI DAN TEKNIK PERSUASIF
DALAM VIDEO KOMPILASI IKIAN KARTU PERDANA
(TRI, TELKOMSEL, INDOSAT, AXIS) '
PADA MEDIA YOUTUBE PERIODE 2019

Yani Purwati’, Siti Fathonah?

ABSTRAK

Sebuah iklan pasti menggunakan bahasa persuasi, baik iklan yang berupa
tulisan maupun iklan yang berupa tuturan langsung. Salah satunya yaitu iklan kartu
perdana. Iklan kartu perdana yang dimaksud dalam hal ini yaitu berupa video
kompilasi iklan kartu perdana (Tri, Telkomsel, Indosat, Axis) yang ditayangkan pada
media YouTube periode 2019. Iklan tersebut hendaknya memiliki ciri-ciri persuasif
dan seharusnya memperhatikan teknik-teknik persuasif agar konsumen tertarik untuk
menggunakan kartu perdana yang ditawarkan. Penelitian ini dilaksanakan dengan
pendekatan deskriptif kualitatif. Data dalam penelitian ini berupa tuturan yang
mengandung ciri dan teknik persuasif dalam video kompilasi iklan kartu perdana (Tri,
Telkomsel, Indosat, Axis). Sumber data dalam penelitian ini yaitu media YouTube
periode 2019. Penelitian ini menggunakan metode padan dengan teknik dasar PUP
(Pilah Unsur Penentu). Hasil analisis yang telah peneliti lakukan yaitu ditemukan 60
data tuturan yang mengandung ciri-ciri persuasif dan teknik-teknik persuasif dalam
vide® kompilasi iklan kartu perdana (Tri, Telkomsel, Indosat, Axis) pada media
YouTube periode 2019. Data tuturan tersebut meliputi 31 data yang mengandung ciri
persuasif berdaya bujuk, 7 data tuturan yang mengandung ciri persuasif berdaya ajak,
dan 6 data tuturan yang mengandung ciri persuasif berdaya himbau. Selain itu, tidak
semua teknik-teknik persuasif ada di dalam tuturan video kompilasi iklan kartu
perdana (Tri, Telkomsel, Indosat, Axis) pada media YouTube periode 2019. Sehingga
peneliti hanya menemukan data tuturan yang mengandung teknik-teknik persuasif
meliputi teknik rasionalisasi yang berjumlah 4 data, teknik identifikasi berjumlah 3
data, teknik sugesti berjumlah 31 data, teknik konformitas berjumlah 5 data, dan
teknik kompensasi berjumlah 4 data.

Kata Kunci : Persuasif, Ciri Persuasif, Teknik Persuasif, Iklan Kartu Perdana
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PERSUASIVE CHARACTERISTICS AND TECHNIQUES IN THE PREPAID
SIM CARD ADVERTISING VIDEO COMPILATION (TRI, TELKOMSEL,
INDOSAT, AXIS) ON YOUTUBE MEDIA FOR THE 2019 PERIOD

Yani Purwati’, Siti Fathonah?
ABSTRACT

A good advertisement must of course use persuasive language, both advertisements in
the form of writing and in the form of direct speech. One of them is prepaid SIM card
advertisement. The prepaid SIM card advertisement referred to in this case is in the
form of a compilation video of SIM card advertisements (Tri, Telkomsel, Indosat,
Axis) which is broadcasted on YouTube media in the 2019 period. The advertisement
should have persuasive characteristics and should pay attention to persuasive
techniques so that consumers are interested in using the prepaid SIM card offered.
This research was carried out with a qualitative descriptive approach. The data in this
study are utterances containing persuasive characteristics and techniques in the
compilation video of prepaid SIM card advertisements (Tri, Telkomsel, Indosat, Axis).
The source of data in this study is YouTube media in the period of 2019. This study
uses the matching method with the basic PUP (Separate Determinant Element)
technique. The results of the analysis that the researchers carried out were found 60
speech data containing persuasive characteristics and persuasive techniques in the
compilation video of starter pack advertisements (Tri, Telkomsel, Indosat, Axis) on
Youlube media in the period of 2019. The speech data include 31 data containing
persuasive characteristics, 7 speech data containing inviting characteristics, and 6
speech data containing urging characteristics. In addition, not all persuasive
techniques are included in the video speech of the prepaid SIM card ad compilation.
So the researcher only found speech data containing persuasive techniques including
rationalization techniques with 4 data, identification techniques with 3 data,
suggestion techniques with 31 data, conformity techniques with 5 data, and
compensation techniques with 4 data.

Keywords: Persuasive, Persuasive Characteristics, Persuasive Techniques, Prepaid
SIM Card Advertising.
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