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PENGARUH KUALITAS PRODUK, PROMOSI DAN KESADARAN
MEREK TERHADAP KEPUTUSAN PEMBELIAN SMARTPHONE
MEREK OPPO
(Studi pada Mahasiswa di Kota Purwokerto)

Filan Triwibowo! , Muchammad Agung Miftahuddin?
Fakultas Ekonomi dan Bisnis™®
Universitas Muhammadiyah Purwokerto

1fiIantriwibowolZOl@qmaiI.com 2muchammadaqunqm@qmaiI.com

ABSTRAK

Penelitian ini bertujuan untuk menguji dan menganalisis pengaruh kualitas
produk, promosi dan kesadaran merek terhadap keputusan pembelian
smartphone merek OPPO pada mahasiswa di Kota Purwokerto. Sampel yang
dipilih menggunakan purposive sampling, berdasarkan Kriteria diperoleh 110
responden. Penelitian ini  menggunakan alat uji SPSS, dengan metode
penelitian yang digunakan yaitu uji validitas, uji reliabilitas, uji asumsi klasik,
analisis linear berganda, koefisien determinasi, uji f dan uji t. Hasil penelitian
menunjukan bahwa : 1) kualitas produk berpengaruh positif dan signifikan
terhadap keputusan pembelian, 2) promosi berpengaruh positif dan signifikan
terhadap keputusan pembelian, 3) kesadaran merek berpengaruh positif dan
signifikan terhadap keputusan pembelian

Kata Kunci: kualitas produk, promosi, kesadaran merek, keputusan pembelian
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THE INFLUENCE OF PRODUCT QUALITY, PROMOTION AND
BRAND AWARENESS TOWARD THE PURCHASE DECISIONS OF
OPPO BRAND SMARTPHONES
(Study on College Students in Purwokerto City)

Filan Triwibowo' , Muchammad Agung Miftahuddin?
Faculty of Economics and Bussiness®™®
Muhammadiyah University of Purwokerto

1fiIantriwibowolZOl@qmaiI.com 2muchammadaqunqm@qmaiI.com

ABSTRACT

This study aims to examine and analyze the effect of product quality,
promotion and brand awareness on purchasing decisions of OPPO brand
smartphones among students in Purwokerto City. The sample selected using
purposive sampling, based on the criteria obtained 110 respondents. This
study uses the SPSS test tool, the research method used is validity test,
reliability test, classic assumption test, multiple linear analysis, coefficient of
determination, f test and t test. The results showed that: 1) product quality has
a positive and significant effect on purchasing decisions, 2) promotion has a
positive and significant effect on purchasing decisions, 3) brand awareness
has a positive and significant effect on purchasing decisions

Keywords: product quality, promotion, brand awareness, purchase decision
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