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PENGARUH BRAND IMAGE, BRAND TRUST, DAN BRAND
EXPERIENCE TERHADAP BRAND LOYALTY PADA
SMARTPHONE IPHONE
(Studi Pada Mahasiswa UNSOED,UMP, DAN UIN SAIZU)
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ABSTRAK

Tujuan penelitian ini untuk mengetahui pengaruh brand image, brand trust, dan
brand experience terhadap brand loyalty pada pengguna smartphone iphone studi
pada mahasiswa Unsoed,Ump,dan Uin Saizu. Pemilihan sampel dalam penelitian
ini dilakukan dengan purposive sampling. Berdasarkan kriteria didapatkan 100
responden yang menjadi sampel. Teknik analisis data yang digunakan dalam
penelitian ini yaitu statistic deskriptif, uji instrumen, uji asumsi klasik, analisis
regresi berganda dan uji hipotesis. Hasil analisis menunjukkan bahwa secara
simultan brand image,brand trust,dan brand experience berpengaruh terhadap
brand loyalty. Kemudian secara parsial brand image,brand trust, dan brand
experience berpengaruh positif terhadap brand loyalty.

Kata Kunci : brand image, brand trust, brand experience, brand loyalty.
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THE INFLUENCE OF BRAND IMAGE, BRAND TRUST, AND BRAND
EXPERIENCE ON BRAND LOYALTY ON IPHONE SMARTPHONES
(Studies on UNSOED, UMP, AND UIN SAIZU Students)

Dilla fitriani*, Restu Frida Utami, SE., M.Si?
Program Studi Manajemen S1 Fakultas Ekonomi dan Bisnis
Universitas Muhammadiyah Purwokerto

dillaaftrni@gmail.com?!
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ABSTRACT

The purpose of this study was to determine the effect of brand image, brand trust,
and brand experience on brand loyalty in iPhone smartphone users studying
Unsoed, Ump, and Uin Saizu students. The selection of the sample in this study was
carried out by purposive sampling. Based on the criteria, 100 respondents were
sampled. Data analysis techniques used in this study are descriptive statistics,
instrument testing, classical assumption testing, multiple regression analysis and
hypothesis testing. The results of the analysis show that simultaneously brand
image, brand trust, and brand experience have an effect on brand loyalty. Then
partially brand image, brand trust, and brand experience have a positive effect on
brand loyalty.

Keywords : brand image, brand trust, brand experience, brand loyalty.
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