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MOTTO 

 

“Fortis Fortuna Adiuvat” 

 

“Sic Parvis Magna” 

(Sir Francis Drake) 

 

“Jangan kamu merasa lemah dan jangan bersedih, sebab kamu paling tinggi 

derajatnya jika kamu beriman.”  

(Q.S Ali Imran : 139) 

 

“Barangsiapa menempuh jalan untuk mendapatkan ilmu, Allah akan 

memudahkan baginya jalan menuju Surga” 

(HR Muslim) 
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ABSTRAK                                                        

Penelitian ini bertujuan untuk mengetahui pengaruh celebrity endorsement, 

promosi online, dan e-service quality pada pengguna produk scarlett yang membeli 

melalui tokopedia. Pemilihan sampel penelitian ini menggunakan purposive 

sampling. Sampel penelitian ini sebesar 110 responden. Metode penelitian dalam 

penelitian ini yaitu regresi linear berganda. Hasil analisis menunjukan bahwa secara 

simultan variabel celebrity endorsement, promosi online, dan e-service quality 

berpengaruh terhadap keputusan pembelian. Untuk uji parsial, variabel celebrity 

endorsement berpengaruh positif dan tidak signifikan, sedangkan promosi online 

dan e-service quality berpengaruh positif dan signifikan terhadap keputusan 

pembelian. 

Kata Kunci : Celebrity endorsement, promosi online, e-service quality, keputusan 

pembelian 
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THE INFLUENCE OF CELEBRITY ENDORSEMENT, ONLINE 

PROMOTION, AND E-SERVICE QUALITY ON PURCHASE 

DECISIONS OF SCARLETT PRODUCT USERS AT TOKOPEDIA 

(Study on UMP Students) 

 

Auffar Maulidio Muhammad1, Restu Frida Utami, SE., M.Si2                                                                                   

Faculty of Economics and Business                                                                        

University of Muhammadiyah Purwokerto                        
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ABSTRACT 

This study aims to determine the effect of celebrity endorsements, online 

promotions, and e-service quality on scarlett product users who buy through 

Tokopedia. Selection of this research sample using purposive sampling. The sample 

of this research is 110 respondents. The research method in this study is multiple 

linear regression. The results of the analysis show that celebrity endorsement, 

online promotion, and e-service quality variables simultaneously influence 

purchasing decisions. For the partial test, the celebrity endorsement variable has 

a positive and insignificant effect, while online promotions and e-service quality 

have a positive and significant effect on purchasing decisions. 

Keywords: Celebrity endorsement, online promotion, e-service quality, purchase 

decision  

Pengaruh Celebrity Endorsement…,Auffar Maulidio Muhammad, Fakultas Ekonomi Dan Bisnis UMP, 2023

mailto:auffarmaulidio@gmail.com


xii 
 

DAFTAR ISI 

HALAMAN JUDUL .............................................................................................. i 

HALAMAN PERSETUJUAN. ............................................................................ ii 

HALAMAN PERNYATAAN ORISINALITAS. .............................................. iii 

HALAMAN PENGESAHAN. ............................................................................. iv 

MOTTO. ................................................................................................................. v 

PERSEMBAHAN. ................................................................................................ vi 

KATA PENGANTAR. ........................................................................................ vii 

HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI......................... ix 

ABSTRAK. ............................................................................................................. x 

ABSTRACT. .......................................................................................................... xi 

DAFTAR ISI. ....................................................................................................... xii 

DAFTAR TABEL. ............................................................................................. xiv 

DAFTAR GAMBAR. ........................................................................................... xv 

DAFTAR LAMPIRAN. ..................................................................................... xvi 

BAB I PENDAHULUAN ....................................................................................... 1 

A. Latar Belakang Masalah ............................................................................... 1 

B. Rumusan Masalah ........................................................................................ 8 

C. Pembatasan Masalah .................................................................................... 8 

D. Tujuan Penelitian.......................................................................................... 9 

E. Manfaat Penelitian........................................................................................ 9 

BAB II TINJAUAN PUSTAKA .......................................................................... 10 

A. Perilaku Konsumen .................................................................................... 11 

B. Celebrity Endorsement ............................................................................... 13 

C. Promosi Online ........................................................................................... 15 

D. E-Service Quality ....................................................................................... 16 

E. Keputusan Pembelian ................................................................................. 18 

F. Penelitian Terdahulu .................................................................................. 21 

Pengaruh Celebrity Endorsement…,Auffar Maulidio Muhammad, Fakultas Ekonomi Dan Bisnis UMP, 2023



xiii 
 

G. Kerangka Pemikiran ................................................................................... 25 

H. Hipotesis ..................................................................................................... 28 

BAB III METODE PENELITIAN ..................................................................... 29 

A. Jenis Penelitian ........................................................................................... 29 

B. Populasi dan Sampel .................................................................................. 30 

C. Metode Pengumpulan Data ........................................................................ 31 

D. Variabel Penelitian ..................................................................................... 32 

E. Definisi Operasional ................................................................................... 33 

F. Metode Analisis Data ................................................................................. 37 

BAB IV HASIL PENELITIAN DAN PEMBAHASAN. ................................... 49 

A. Hasil Penelitian. ......................................................................................... 49 

B. Pembahasan. ............................................................................................... 81 

BAB V PENUTUP ................................................................................................ 85 

A. Kesimpulan. ............................................................................................... 85 

B. Pembatasan ................................................................................................. 85 

C. Saran ........................................................................................................... 86 

DAFTAR PUSTAKA ........................................................................................... 88 

LAMPIRAN .......................................................................................................... 90 

  

Pengaruh Celebrity Endorsement…,Auffar Maulidio Muhammad, Fakultas Ekonomi Dan Bisnis UMP, 2023



xiv 
 

DAFTAR TABEL 

Tabel 1.1 Top Brand Perawatan Wajah di Ecommerce Mei 2021 ........................... 2 

Tabel 2.1 Penelitian Terdahulu .............................................................................. 21 

Tabel 3.1 Skala Instrumen...................................................................................... 32 

Tabel 3.2 Definisi Operasional .............................................................................. 33 

Tabel 4.1 Response Rate ........................................................................................ 51 

Tabel 4.2 Jenis Kelamin Responden ...................................................................... 52 

Tabel 4.3 Usia Responden...................................................................................... 53 

Tabel 4.4 Uang Saku Responden ........................................................................... 54 

Tabel 4.5 Fakultas Responden ............................................................................... 54 

Tabel 4.6 Hasil Analisis Statistik Deskriptif Keputusan Pembelian ...................... 56 

Tabel 4.7 Hasil Analisis Statistik Deskriptif Celebrity Endorsement .................... 58 

Tabel 4.8 Hasil Analisis Statistik Deskriptif Promosi Online ............................... 60 

Tabel 4.9 Hasil Analisis Statistik Deskriptif E-Service Quality ............................ 61 

Tabel 4.10 Hasil Uji Validitas Keputusan Pembelian (Y) ..................................... 64 

Tabel 4.11 Hasil Uji Validitas Celebrity Endorsement (X1) ................................. 65 

Tabel 4.12 Hasil Uji Validitas Promosi Online (X2) ............................................. 65 

Tabel 4.13 Hasil Uji Validitas E-Service Quality (X3) ......................................... 66 

Tabel 4.14 Hasil Uji Reliabilitas ............................................................................ 67 

Tabel 4.15 Hasil Uji Normalitas ............................................................................ 68 

Tabel 4.16 Hasil Uji Multikolinearitas................................................................... 70 

Tabel 4.17 Hasil Uji Heterokedastisitas ................................................................. 71 

Tabel 4.18 Hasil Uji Analisis Regresi Linear Berganda ........................................ 73 

Tabel 4.19 Hasil Uji Koefisien Determinasi .......................................................... 75 

Tabel 4.20 Hasil Uji F (Simultan) .......................................................................... 76 

Tabel 4.21 Rekapitulasi Hasil Penelitian ............................................................... 80 

  

Pengaruh Celebrity Endorsement…,Auffar Maulidio Muhammad, Fakultas Ekonomi Dan Bisnis UMP, 2023



xv 
 

DAFTAR GAMBAR 

Gambar 2.1 Kerangka Pemikiran ........................................................................... 27 

Gambar 3.1 Uji F Hipotesis Pertama ..................................................................... 45 

Gambar 3.2 Uji t Hipotesis Kedua ......................................................................... 46 

Gambar 3.3 Uji t Hipotesis Ketiga ......................................................................... 47 

Gambar 3.4 Uji t Hipotesis Keempat ..................................................................... 48 

Gambar 4.1 Kurva Uji F......................................................................................... 76 

Gambar 4.2 Kurva Uji Hipotesis Kedua ................................................................ 78 

Gambar 4.3 Kurva Uji Hipotesis Ketiga ................................................................ 79 

Gambar 4.4 Kurva Uji Hipotesis Keempat ............................................................ 80 

  

Pengaruh Celebrity Endorsement…,Auffar Maulidio Muhammad, Fakultas Ekonomi Dan Bisnis UMP, 2023



xvi 
 

DAFTAR LAMPIRAN 

Lampiran 1 Kuesioner Penelitian ........................................................................... 90 

Lampiran 2 Deskripsi Responden ........................................................................ 101 

Lampiran 3 Gambaran Umum Responden ........................................................... 105 

Lampiran 4 Tabulasi Kuesioner ........................................................................... 107 

Lampiran 5 Hasil Analisis Deskriptif .................................................................. 118 

Lampiran 6 Hasil Uji Validitas ............................................................................ 120 

Lampiran 7 Hasil Uji Reliabilitas ........................................................................ 125 

Lampiran 8 Hasil Uji Asumsi Klasik ................................................................... 126 

Lampiran 9 Hasil Uji Regresi Linear Berganda ................................................... 127 

Lampiran 10 Uji Parsial (Uji T) ........................................................................... 128 

Lampiran 11 r tabel .............................................................................................. 129 

Lampiran 12 F tabel ............................................................................................. 130 

Lampiran 13 t tabel .............................................................................................. 131 

 

Pengaruh Celebrity Endorsement…,Auffar Maulidio Muhammad, Fakultas Ekonomi Dan Bisnis UMP, 2023




