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PENGARUH CELEBRITY ENDORSEMENT, PROMOSI
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KEPUTUSAN PEMBELIAN PENGGUNA PRODUK
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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh celebrity endorsement,
promosi online, dan e-service quality pada pengguna produk scarlett yang membeli
melalui tokopedia. Pemilihan sampel penelitian ini menggunakan purposive
sampling. Sampel penelitian ini sebesar 110 responden. Metode penelitian dalam
penelitian ini yaitu regresi linear berganda. Hasil analisis menunjukan bahwa secara
simultan variabel celebrity endorsement, promosi online, dan e-service quality
berpengaruh terhadap keputusan pembelian. Untuk uji parsial, variabel celebrity
endorsement berpengaruh positif dan tidak signifikan, sedangkan promosi online
dan e-service quality berpengaruh positif dan signifikan terhadap keputusan
pembelian.

Kata Kunci : Celebrity endorsement, promosi online, e-service quality, keputusan
pembelian
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THE INFLUENCE OF CELEBRITY ENDORSEMENT, ONLINE
PROMOTION, AND E-SERVICE QUALITY ON PURCHASE
DECISIONS OF SCARLETT PRODUCT USERS AT TOKOPEDIA

(Study on UMP Students)

Auffar Maulidio Muhammad?, Restu Frida Utami, SE., M.Si?
Faculty of Economics and Business
University of Muhammadiyah Purwokerto
auffarmaulidio@gmail.com!
restufridautamiO6@yahoo.co.id?

ABSTRACT

This study aims to determine the effect of celebrity endorsements, online
promotions, and e-service quality on scarlett product users who buy through
Tokopedia. Selection of this research sample using purposive sampling. The sample
of this research is 110 respondents. The research method in this study is multiple
linear regression. The results of the analysis show that celebrity endorsement,
online promotion, and e-service quality variables simultaneously influence
purchasing decisions. For the partial test, the celebrity endorsement variable has
a positive and insignificant effect, while online promotions and e-service quality
have a positive and significant effect on purchasing decisions.

Keywords: Celebrity endorsement, online promotion, e-service quality, purchase
decision
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