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ABSTRAK
Penelitian ini bertujuan untuk menganalisis pengaruh label halal, brand image,

dan celebrity endorser terhadap keputusan pembelian produk kosmetik wardah di
kalangan mahasiswi fakultas ekonomi dan bisnis di kota Purwokerto. Pemilihan
sampel penelitian ini menggunakan purposive sampling. Sampel penelitian ini
sebesar 110 responden. Metode penelitian dalam penelitian ini yaitu regresi linear
berganda. Hasil analisis menunjukkan bahwa secara simultan variabel label halal,
brand image, dan celebrity endorser berpengaruh terhadap keputusan pembelian.
Uji parsial, variabel label halal tidak berpengaruh terhadap keputusan pembelian
sedangkan untuk brand image dan celebrity endorser berpengaruh positif
signifikan terhadap keputusan pembelian.

Kata Kunci : label halal, brand image, celebrity endorser, keputusan pembelian
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INFLUENCE OF HALAL LABEL, BRAND IMAGE, AND CELEBRITY
ENDORSER ON PURCHASE DECISIONS AT WARDAH COSMETIC

PRODUCTS

(Study on Students Faculty of Economics and Business in Purwokerto)
Umi Rachmasari Dewi' M.Agung Miftahuddin,SE.,M.Si?
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University of Muhammadiyah Purwokerto
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ABSTRACT

This study aims to analyse the of halal label,brand image, and celebrity endorser on
purchase decisions at wardah cosmetic products faculty of economics and business
Purwokerto student. The selection of samples in this study used purposive sampling. The
sample of this study was 110 respondents. The research method in this study is multiple
linear regression. The results of the analysis show that simultaneously the variables halal
label, brand image, and celebrity endorser affect purchasing decisions. Parsial tests, the
variabel of halal label review has ainsignificant affect, while the brand image and

celebrity endorser have a positive and significant effect on purchasing decisions.

Keywords : halal label, brand image, celebrity endorser, purchase decisions
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