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ABSTRAK

Penelitian ini bertujuan untuk menguji pengaruh kualitas website, citra
merek, kepercayaan konsumen, dan promosi terhadap keputusan pembelian di
situs Shopee. Populasi dalam penelitian ini adalah konsumen situs Shopee di
Purwokerto. Pemilihan sampel dalam penelitian ini dilakukan dengan purposive
sampling didapatkan 108 masyarakat Purwokerto. Data diperoleh dari responden
dengan instrumen penelitian menggunakan kuesioner. Teknik analisis yang
digunakan dalam penelitian ini adalah analisis regresi berganda. Hasil penelitian
ini menunjukkan bahwa variabel kualitas website, citra merek, kepercayaan
konsumen, dan promosi secara simultan berpengaruh signifikan terhadap
keputusan pembelian di situs Shopee. Variabel kualitas website dan promosi
secara parsial berpengaruh positif dan signifikan terhadap keputusan pembelian,
namun variabel citra merek dan kepercayaan konsumen secara parsial tidak
memiliki pengaruh signifikan terhadap keputusan pembelian.

Kata kunci: Kualitas Website, Citra Merek, Kepercayan Konsumen, Promosi,

Keputusan Pembelian.
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INFLUENCE ON WEBSITE QUALITY, BRAND IMAGE, CONSUMER
TRUST, AND PROMOTION ON PURCHASE DECISIONS

(Study on Shopee Website Consumers in Purwokerto)

Selly Monica Susanti'Herni Justiana Astuti®
selmon0797@email.com , herni99@gmail.com

Faculty of Economics and Business
Muhammadiyyah University Purwokerto

ABSTRACT

This study aims to examine the effect of website quality, brand image, consumer
trust, and promotion on purchasing decisions on the Shopee website. The
population in this study were consumers of the Shopee site in Purwokerto. The
sample selection in this study was carried out by purposive sampling obtained 108
Purwokerto communities. Data obtained from respondents with a research
instrument using a questionnaire. The analysis technique used in this research is
multiple regression analysis. The results of this study indicate that the variables of
website quality, brand image, consumer trust, and promotion simultaneously have
a significant effect on purchasing decisions on the Shopee website. Website
quality and promotion variables partially have a positive and significant effect on
purchasing decisions, however, the brand image and consumer trust partially did
not have a significant effect on purchasing decisions.

Keywords: Website Quality, Brand Image, Consumer Trust, Promotion, Purchase
Decision.
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