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ABSTRAK 

Tujuan penelitian ini adalah untuk mengetahui pengaruh motivasi konsumen, 
persepsi konsumen, sikap konsumen dan keputusan pembelian. Jenis penelitian ini 
menggunakan penelitian kuantitatif. Objek penelitian ini Kartu AS dengan 
responden pengguna Kartu AS di Purwokerto, penelitian ini menggunakan 110 
sampel responden. Analisis data menggunakan analisis regresi linear berganda. 
Basil analisis menunjukkan bahwa secara simultan dan parsial motivasi 
konsumen, persepsi konsumen, sikap konsumen berpengaruh positif dan 
signifikan terhadap keputusan pembelian. 

Kata Kunci: Motivasi Konsumen, Persepsi Konsumen, Sikap Konsumen, 
Keputusan Pembelian 
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EFFECT OF CONSUMER MOTIVATION, CONSUMER PERCEPTION, 
CONSUMER ATTITUDES TOWARD AS CARD PURCHASE DECISIONS 

(STUDY ON AS CARD USERS IN PURWOKERTO) 

Yoga Pangestu 1, Arini hidayah2 
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ABSTRACT 

The purpose of this study was to determine the effect of consumer motivation, 
consumer perceptions, consumer attitudes and purchasing decisions. This type of 
research uses quantitative research. AS Card research object with AS Card user 
re.spondents in Purwokerto, this study used II 0 samples of respondents. The data 
analysis used multiple linear regression analysis. The results of the analysis show 
that simultaneously and partially consumer motivation, consumer perceptions, 
have a positive and significant effect on purchasing decisions. 

Keywords: Consumer Motivation, Consumer Perception, Consumer Attitude, 
Purchase Decision 
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