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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pengaruh Kualitas Produk, Kualitas 
Pelayanan, Kepercayaan Pelanggan dan Promosi terhadap Loyalitas Pelanggan. 
Penelitian ini menggunakan metode penelitian kuantitatif dalam bentuk penelitian 
survey. Jumlah sampel yang digunakan sebanyak 110 responden yang di ambil 
menggunakan purposive sampling dengan kriteria yang telah disyaratkan. 
Berdasarkan uji simultan (F test) Kualitas Produk, Kualitas Pelayanan, 
Kepercayaan Pelanggan dan Promosi secara simultan berpengaruh signifikan 
terhadap Loyalitas Pelanggan dengan variabilitas 42,2 %. Sedangkan uji parsial (t 
test) diperoleh semua variabel berpengaruh secara parsial signifikan terhadap 
loyalitas pelanggan. 

Kata kunci : Kualitas Produk, Kualitas Pelayanan, Kepercayaan Pelanggan 
,Promosi dan Loyalitas Pelanggan. 
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ABSTRACT 

The purpose of this research aims to analyze and explain the effect of product quality, 
service quality, customer trust, and promotion on customer loyafty. This research uses a 
quantitative approach with survey methhod. The research sample consists of 110 
respondents taken through purposive sampling with the required criteria. According to 
simultant test (F test), proauct quality, service quality, customer trust, and promotion 
simultaneously have a significant effect on customers' loyalty with the variability of 
42.2%. Meanwhile, the partial test (t-test) shows that all variables partially have a 
significant effect on customers' lo,valty. 

Keywords: product quality, service quality, customers trust, promotion, and customers 
loyalty 
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