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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh Kualitas Produk, Desain 
Produk, dan Word of Mouth terhadap Keputusan Pembelian Sepeda Polygon di 
Bumiayu. Penelitian ini dilakukan dengan metode penelitian kuantitatif, 
pengambilan non probability, pengambilan sampel purposive sampling. Sampel 
penelitian ini sebanyak 90 responden. Penelitian yang digunakan yaitu analasisis 
regresi berganda. Hasil analisis menunjukan bahwa secara parsial Kualitas 
Produk, dan Word of Mouth berpengaruh positif signifikan terhadap Keputusan 
Pembelian, sedangkan Desain Produk tidak berpengaruh positif terhadap 
Keputusan Pembelian Hasil ini mengindikasikan secara simultan Kualitas 
Produk, Desain Produk, dan Word of Mouth berpengaruh terhadap Keputusan 
Pembelian. 

Kata kunci : Kualitas Produk, Desain Produk, Word of Mouth, Keputusan 

Pembelian. 
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ABSTRACT 

This study aims to analyze the effect of Product Quality, Product Design, and 
Word of Mouth on Purchasing Decisions of Polygon Bikes in Burniayu. This 
research was conducted by using quantitative research methods, taking non­
probability, purposive sampling. The research sample was 90 respondents. The 
research used is multiple regression analysis. The results of the analysis show that 
partially Product Quality, and Word of Mouth have a significant positive effect on 
Purchasing Decisions, while Product Design has no positive effect on Purchasing 
Decisions. These results indicate simultaneously Product Quality, Product Design, 
and Word of Mouth have an effect on Purchasing Decisions. 

Keywords: Product Quality, Product Design, Word of Mouth, Purchase Decision. 
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