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ABSTRAK 

Penelitian ini bertujuan untuk menguji pengaruh citra merek, kualitas 
produk, harga, dan kepuasan konsumen terhadap keputusan pembelian sepatu 
olahraga Adidas. Populasi dalam penelitian ini adalah mahasiswa Universitas 
Jenderal Soedirman, Universitas Muhammadiyah Purwokerto, dan Institut Agama 
Islam Negeri Purwokerto yang menggunakan sepatu olahraga Adidas. Pemilihan 
sam pel dalam penelitian ini dilakukan dengan purposive sampling didapatkan 114 
mahasiswa yang menjadi sampe[ dan data diperoleh dari responden dengan 
instrumen penelitian menggunakan kuesioner. Teknik analisis yang digunakan 
dalam penelitian ini adalah analisis regresi berganda. Hasil penelitian ini 
menunjukkan bahwa variabel citra merek, kualitas produk, harga, dan kepuasan 
konsumen secara simultan berpengaruh signifikan terhada,p keputusan pembelian 
sepatu olahraga Adidas. Variabel kualitas produk dan kepuasan konsumen secara 
parsial berpengaruh positif dan signifikan terhadap keputusan pembelian, namun 
variabel citra merek dan harga secara parsial tidak memiliki pengaruh signifikan 
terhadap keputusan pembelian sepatu olahraga Adidas. 

Kata kunci: Citra Merek, Kualitas Produk, Harga, Kepuasan Konsumen, 
Keputusan Pembelian. 
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INFLUENCE ON BRAND IMAGE, PRODUCT QUALITY, 
PRICE AND CONSUMER SATISFACTION TO BUYING 

DECISION 
(Study on Adidas Sports Shoes Consumers for Students in Purwokerto) 

Adhis Fajriana 1Herni Justiana Astuti2 

Faculty of Economics and Business 
Muhammadiyyah University Purwokerto 

ABSTRACT 

This study aims to examine the effect of brand image, product quality, 
price, and consumer satisfaction on purchasing decisions for Adidas sports shoes. 
The population in this study were students of Jenderal Soedirman University, 
Muhammadiyah Purwokerto University, and Purwokerto State Islamic Institute 
who wore Adidas sports shoes. The sample selection in this study was carried out 
by purposive sampling, obtained 114 students who became the sample and data 
were obtained from respondents using a research instrument using a 
questionnaire. The analysis technique used in this research is multiple regression 
analysis. The results of this study indicate that the variables of brand image, 
product quality, price, and customer satisfaction simultaneously have a 
significant effect on purchasing decisions for Adidas sports shoes. Product quality 
and customer satisfaction variables partially have a positive and :>ignificant effect 
on purchasing decisions, but the brand image and price variables partially do not 
have a significant effect on purchasing decisions for Adidas sports shoes. 

Keywords: Brand Image, Product Quality, Price, Customer Satisfaction, 
Purchasing Decision. 

iii 

Pengaruh Citra Merek…, Adhis Fajriana, Fakultas Ekonomi Dan Bisnis UMP, 2021



' 

DAFTAR lSI 

HALAMAN JUDUL ..................................................................................... . 

ABSTRAK..................................................................................................... II 

ABSTRACT................................................................................................... iii 

DAFTAR lSI.................................................................................................. iv 

DAFTAR TABEL.......................................................................................... vi 

DAFTAR GAMBAR ..................................................................................... vii 

DAFTAR LAMPIRAN.................................................................................. viii 

BAB I PENDAHULUAN .............................................................................. . 

A. Latar Belakang Masalah ...................................................................... . 

B. Perumusan Masalah ............................................................................. 8 

C. Pembatasan Masalah ............................................................................ 9 

D. Tujuan Penelitian ................................................................................. 9 

E. Manfaat Penelitian ...................................................... ......................... 10 

BAB II TINJAUAN PUSTAKA.................................................................... II 

A. Landasan Teori .. .. ... ...... ....... ..... ....... ...... ....... ......... ... .... .. ..... .. ... ......... .. 1 1 

1. Perilaku Konsumen ................. .............. ............ .... ................ .... .. ... 1 1 

2. Keputusan Pembelian ...................................... .-.:............................ 13 

3. Citra Merek.................................................................................... 15 

4. Kualitas Produk.............................................................................. 17 

5. Harga............................................................................................. 19 

6. Kepuasan Konsumen...................................................................... 22 

B. Hasil Penelitian Terdahulu... ......... .............. .................... ......... ... ......... 23 

C. Kerangka Pemikiran.... .. ..... .. .................. ........ ........ ....... ....... ......... ....... 27 

1. Pengaruh antara Citra Merek terhadap Keputusan Pembelian ......... 27 

2. Pengaruh Kualitas Produk terhadap Keputusan Pembelian ............. 28 

3. Pengaruh Harga terhadap Keputusan Pembelian............................. 29 

4. Pengaruh Kepuasan Konsumen terhadap Keputusan 

Pembelian ........... ........................... ........... .......... ......................... .. 30 

D. Hipotesis .......................................... :................................................... 31 

iv 

Pengaruh Citra Merek…, Adhis Fajriana, Fakultas Ekonomi Dan Bisnis UMP, 2021



BAB Til METODE PENELITIAN .................................... .................... ....... 33 

A. Jenis Penelitian .................................................................................... 33 

B. PopuJasi dan sampeJ............................................................................. 33 

1. Populasi ......................................................................................... 33 

2. Sampel.. ..... .. ... .... ......... ......... .. ... ...... ... .. ......... ..... .. .... ... . ... ... .... ....... 34 

C. Sumber Data dan Teknik Pengumpulan Data .. . .. . ... ... .... ....... .. ..... ....... .. 34 

I. Sumber Data.................................................................................. 35 

2. Teknjk PengumpuJan Data ............................................................. 36 

D. Variabel Penelitian............................................................................... 36 

1. Variabel Terikat (Dependent Variable)........................................... 37 

2. Variabel Bebas (Independent Variable).......................................... 37 

E. Konsep, Definisi operasional, dan Indikator ......... ................................ 38 

F. Metode Ana]jsis Data........................................................................... 40 

BAB IV HASIL DAN PEMBAHASAN ........................................................ 51 

A. Hasil Penelitian.................................................................................... 5 I 

1. Gambaran Umum Sepatu Olahraga Adidas .................................... 5 I 

2. Response Rate................................................................................ 53 

3. Gambaran Umum Responden......................................................... 53 

4. Analisis Statistik Deskriptif............................................................ 55 

5. Uji Instrumen Penelitian................................................................. 61 

6. Uji Asumsi Klasik.......................................................................... 66 

7. Ana]jsis Regresi Linear Berganda . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .. . . . . . . .. . . . . . . . . . . . 69 

8. Uji Kecocokan Model (Uji F)......................................................... 71 

9. Uji Hipotesis .................................................................................. 73 

B. Pembahasan ......................................................................................... 77 

BAB V PENUTUP .. .......... ............. ........................... ... .................................. 81 

A. Simpulan.............................................................................................. 81 

B. Keterbatasan Penelitian........................................................................ 81 

C. Saran ..................................................................................... :............. 81 

DAFT AR PUST AKA ..................................................................................•. 83 

LAMPIRA.N .......... ..... ......... ....... .... ..... .......... ... ............ .. ....... ... .... ...... ..... ....... 87 

v 

Pengaruh Citra Merek…, Adhis Fajriana, Fakultas Ekonomi Dan Bisnis UMP, 2021



DAFTAR TABEL 

Tabel 1.1 Top Brand Award 2019-2020 Kategori Sepatu Olahraga ................ 3 

Tabel2.1 Tabel penelitian terdahulu ............................................................ 24 

Tabel 3.1 Tabel konsep, definisi operasional, dan indikator ......................... 38 

Tabel 4.1 Penyebaran Kuisioner .................................................................. 53 

Tabel 4.2 Jenis Kelamin Responden ............................................................ 54 

Tabel 4.3 Universitas Responden ................................................................. 54 

Tabel4.4 Usia Responden .................................. , ........................................ 55 

Tabel4.5 Hasil Uji Validitas Keputusan Pembelian ..................................... 56 

Tabel4.6 Hasil Uji Validitas Variabel Citra Merek ...................................... 57 

Tabel4.7 Hasil Uji Validitas Variabel Kualitas Produk ............................... 57 

Tabel4.8 Hasil Uji Validitas Variabel Harga ............................................... 58 

Tabel4.9 Hasil Uji Validitas Variabel Kepuasan Konsumen ........................ 59 

Tabel4.10 Hasil Uji Reliabilitas ................................................................. 60 

Tabel4.11 Hasil Uji Normalitas ................................................................. 61 

Tabel4.12 Hasil Uji Multikolineartias ......................................................... 61 

Tabel4.13 Hasil Uji Heteroskedastisitas ...................................................... 63 

Tabel4.14 Hasil Uji Regresi Linear Berganda .................. .' ......................... 64 

Tabel 4.15 Hasil Uji Koefisien Determinasi (R2
) ......................................... 66 

Tabel4.16 Hasil Uji Pengaruh Simultan (Uji F) .......................................... 67 

Tabel 4.17 Rekapitulasi Pengujian Hipotesis ............................................... 71 

Tabel4.18 Nilai Rata-Rata Variabel Citra Merek ......................................... 73 

Tabel 4.19 Nilai Rata-Rata Variabel Kualitas Produk .................................. 75 

Tabel4.20 Nilai Rata-Rata Variabel Harga .................................................. 77 

Tabel4.21 Nilai Rata-Rata Variabel Kepuasan Konsumen .......................... 79 

vi 

Pengaruh Citra Merek…, Adhis Fajriana, Fakultas Ekonomi Dan Bisnis UMP, 2021



DAFT AR GAMBAR 

Gam bar 2.1 Kerangka Pemikiran ................................................................. 31 

Gambar 3.1. Kurva Uji F ............................................................................ .46 

Gambar 3.2. Kurva Uji t Hipotesis Pertama ................................................ .47 

Gambar 3.3. Kurva Uji t Hipotesis Kedua ................................................... .48 

Gambar 3.4. Kurva Uji t Hipotesis Ketiga .................................................. .49 

Gambar 3.5. Kurva Uji t Hipotesis Keempat.. .............................................. 50 

Gam bar 4.1. Kurva Uj i F Hipotesis Pertama ................................................ 68 

Gambar 4.2. Kurva Uji t Hipotesis Kedua .................................................... 69 

Gambar 4.3. Kurva Uji t Hipotesis Ketiga ................................................... 69 

Gambar 4.4. Kurva Uji t Hipotesis Keempat.. .............................................. 70 

Gambar 4.5. Kurva Uji t Hipotesis Kelima .................................................. 71 

vii 

Pengaruh Citra Merek…, Adhis Fajriana, Fakultas Ekonomi Dan Bisnis UMP, 2021



DAFT AR LAMP IRAN 

Lamp iran 1. Kuisioner Penelitian ................................................................. 90 

Lampiran 2. Data Responden ....................................................................... 95 

Lampiran 3. Nilai Tabulasi Data ................................................................ 105 

Lampiran 4. Uji Validitas .......................................................................... 120 

Lampiran 5. Uji Reliabilitas ....................................................................... 123 

Lampiran 6. Uji Normalitas ....................................................................... 126 

Lampiran 6. Uji Multikolinearitas .............................................................. 126 

Lampiran 6. Uji Heteroskedastisitas .......................................................... 126 

Lampiran 7. Uji Regresi Linear Berganda .................................................. 127 

Lampiran 7. Koefisien Determinasi ........................................................... I 27 

Lampiran 7. Uji F (Uji Simultan) ............................................................... 127 

Lampiran 7. Uji T (Uji Parsial) .................................................................. 128 

Lampiran 8. R Tabel .................................................................................. 129 

Lampiran 9. F Tabel .................................................................................. 131 

Lampi ran 1 0. T Tabel ................................................................................ 133 

viii 

Pengaruh Citra Merek…, Adhis Fajriana, Fakultas Ekonomi Dan Bisnis UMP, 2021




