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ABSTRAK

Tujuan penelitian ini adalah menganalisis variabel lokasi, kualitas pelayanan, word
of mouth communication, dan kualitas produk terhadap keputusan pembelian
Mixue Ice Cream & Tea UMP Purwokerto. Sampel dalam penelitian ini adalah
masyarakat purwokerto yang membeli produk Mixue Ice Cream & Tea.
Pengambilan sampel menggunakan metode insidental sampling. Jumlah sampel
sebanyak 125 responden. Metode analisis data yang digunakan yaitu uji instrumen,
statistik deskriptif, uji asumsi klasik, analisis regresi berganda, dan uji hipotesis.
Hasil penelitian menunjukkan bahwa variabel lokasi berpengaruh positif tetapi
tidak signifikan signifikan terhadap keputusan pembelian. Kualitas pelayanan,
Word Of Mouth Communication, dan Kualitas Produk berpengaruh positif dan
signifikan terhadap keputusan pembelian.

Kata kunci : Lokasi, Kualitas Pelayanan, Word Of Mouth Communication, Kualitas
Produk dan Keputusan Pembelian.
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The Effect Of Location, Service Quality, Word Of Mouth Communication, and
Produk Quality on Purchase Decisions Of Mixue Ice Cream & Tea in UMP
Purwokerto
(Study on the Purwokerto Community)

Rofingu Rizki Utami', Dr Erny Rachmawati, SE., MM?

S1 Management Study Program, Faculty Of Economics dan Business® @
Muhammadiyah University of Purwokerto™ @

'rofingurizki@gmail.com
2ernyrachmawati67@gmail.com

ABSTRACT

The study aimed to analyze the variable of location, service quality, word of mouth
communication, and product quality on purchasing decisions of Mixue Ice Cream
& Tea UMP Purwokerto. The sample in this study is the people of Purwokerto who
buy Mixue Ice Cream & Tea products. Sampling in this study using incidental
sampling method. The number of sample is 125 respondents. The data analysis
methods used instrument test, descriptive statistics, classical assumption test,
multiple regression analysis and hypothesis testing. The results showed that the
location variable has a positive but not significant effect on purchasing decisions.
Service Quality, Word Of Mouth Communication, Product Quality have a positive
and significant effect on purchasing decisions.

Keywords : Location, Service Quality, Word Of Mouth Communication, Product
Quality, and Purchase Decision.
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