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ABSTRAK

Tujuan penelitian ini untuk mengetahui pengaruh persepsi harga, kualitas
layanan, variasi produk, dan keputusan pembelian. Pemilihan sampel dalam penelitian
ini dilakukan dengan purposive sampling. Berdasarkan kriteria, didapatkan sebanyak
110 responden yang menjadi sampel. Teknik analysis data yang digunakan dalam
penelitian ini yaitu uji instrumen, statistic deskriptif, uji asumsi klasik, analisis regresi
berganda, dan uji hipotesis. Hasil analisis menunjukan bahwa persepsi harga, kualitas
layanan, dan variasi produk secara simultan berpengaruh terhdap keputusan
pembelian. Secara parsial persepsi harga berpengaruh secara positif dan signifikan
terhadap keputusan pembelian, kualitas layanan berpengaruh perpengaruh secara
positif dan signifikan terhadap keputusan pemeblian, kemudian variasi produk
berpengaruh secara positif signifikan.

Kata Kunci: persepsi harga, kualitas layanan, variasi produk, keputusan pembelian.
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ANALYSIS THE EFFECT OF PERCEIVED PRICE, SERVICE QUALITY, AND
PRODUCT VARIATION TOWARDS PURCHASE DECISIONS AT “MIE
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Syifa Nuralifah!, Totok Haryanto?
!2Faculty of Economics and Business
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ABSTRACT

The study aimed to determine the analysis the effect of the indluence of price
perception, service quality, and product variation towards purchase decisions. The
sampling technique used in this study was the purposive sampling that generated 110
responden. The data analysis techniques used in this study were instrument test,
descriptive statistic, clasicals assumption test, multiple regresion analysis, and
hypotesis testing. Based on the simultaneous test, the result showed that price
percepcition, service quality, and product variation have an effect towards purchase
decisions. While based on the however partial, pricce percepcion, service quality, and
product variation have a positive and significant effect towards purchase decisions.

Keywords: Price Perception, Service Quality, Product Variation, Purchase Decisions
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