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ABSTRAK 

Penelitian ini bertujuan untuk menguji dan menganalisis pengaruh corporate 

social responsibility, firm size dan leverage terhadap nilai perusahaan dan 

profitabilitas sebagai pemoderasi. Pemilihan sampel dalam penelitian ini dilakukan 

dengan purposive sampling. Berdasarkan kriteria, didapatkan sebanyak 208 data yang 

menjadi sampel. Teknik analisis data yang digunakan dalam penelitian ini yaitu 

statistik deskriptif, uji asumsi klasik, analisis regresi berganda, uji selisih mutlak , uji 

f dan uji t. Hasil analisis menunjukan bahwa secara parsial corporate social 

responsibility berpengaruh positif dan tidak signifikan terhadap nilai perusahaan, firm 

size berpengaruh positif dan signifikan terhadap nilai perusahaan, leverage 

berpengaruh negatif dan signifikan terhadap nilai perusahaan, profitabilitas tidak 

mampu memoderasi hubungan corporate social responsibility dengan nilai 

perusahaan, profitabilitas tidak mampu memoderasi hubungan firm size dengan nilai 

perusahaan dan profitabilitas mampu memoderasi hubungan leverage dengan nilai 

perusahaan. 

 

Kata kunci :  nilai perusahaan, corporate social responsibility, firm size, leverage 

dan profitabilitas. 
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ABSTRACT 

This study aims to examine and analyze the effect of corporate social 

responsibility, firm size and leverage on firm value and profitability as a moderator. 

The selection of the sample in this study was carried out by purposive sampling. 

Based on the criteria, a total of 208 data were obtained as samples. Data analysis 

techniques used in this study are descriptive statistics, classic assumption test, 

multiple regression analysis, absolute difference test, f test and t test. The results of 

the analysis show that partially corporate social responsibility has a positive and not 

significant effect on firm value, firm size has a positive and significant effect on firm 

value, leverage has a negative and significant effect on firm value, profitability is not 

able to moderate the relationship of corporate social responsibility with firm value, 

profitability is not able to moderate the relationship between firm size and firm value 

and profitability is able to moderate the relationship between leverage and firm 

value. 

 

Keywords: company value, corporate social responsibility, firm size, leverage, 

profitability
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