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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh citra merek, kualitas produk,
promosi, word of mouth, dan keputusan pembelian. Pemilihan sampel dalam
penelitian ini dilakukan dengan metode purposive sampling. Berdasarkan Kriteria,
didapatkan sebanyak 100 responden yang menjadi sampel. Teknik analisis data
yang digunakan dalam penelitian ini yaitu uji instrumen, uji asumsi klasik, uji
analisis data, dan uji hipotesis. Hasil analisis menunjukkan bahwa secara simultan
citra merek, kualitas produk, promosi, dan word of mouth berpengaruh terhadap
keputusan pembelian smartphone Xiaomi. Secara parsial kualitas produk dan
promosi berpengaruh positif signifikan terhadap keputusan pembelian smartphone
Xiaomi. Sedangkan citra merek dan word of mouth berpengaruh tidak signifikan
terhadap keputusan pembelian smartphone Xiaomi.

Kata kunci: citra merek, kualitas produk, promosi, word of mouth, keputusan
pembelian.
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THE EFFECT OF BRAND IMAGE, PRODUCT QUALITY, PROMOTION, AND
WORD OF MOUTH ON THE PURCHASE DECISION OF THE XIAOMI
SMARTPHONE

(Study on College Students in Purwokerto)

Muhammad Akmal Fauzan'
The Faculty of Economics and Business
Universitas Muhammadiyah Purwokerto
E-mail: akmalfauzan560@gmail.com

Mastur Mujib Ikhsani?
The Faculty of Economics and Business
Universitas Muhamimadiyah Purwokerto
E-mail: mastur mujib@yahoo.co.id

ABSTRACT

This study aimed to determine the effect of brand image, product quality, promotion,
word of mouth, and purchasing decisions. The sample selection in this study was
carried out by purposive sampling method. The data analysis techniques used in this
research were instrument tests, classical assumption tests, data analysis tests, and
hypothesis testing. The analysis results show that brand image, product quality,
promotion, and word of mouth affect purchasing decisions for Xiaomi smartphones.
Partially, product quality and promotion have a significant positive effect on
purchasing decisions for Xiaomi smartphones. Meanwhile, brand image and word of
mouth have no significant effect on purchasing decisions for Xiaomi smartphones.

Keywords: brand image, product quality, promotion, word of mouth, purchasing
decisions.
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