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ANALISIS PENGARUH STORE ATMOSPHERE, KUALITAS
PELAYANAN, DAN KELENGKAPAN PRODUK TERHADAP
KEPUTUSAN PEMBELIAN KONSUMEN

(Studi Pada Konsumen Mitra Sehati Swalayan Gombong)
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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh store atmosphere, kualitas
pelayanan, dan kelengkapan produk terhadap keputusan pembelian. Teknik
pengambilan sampel yang digunakan dalam penelitian ini adalah nonprobability
sampling dengan pendekatan purposive sampling. Berdasarkan kriteria, didapatkan
sebanyak 118 responden yang menjadi sampel. Penelitian ini menggunakan teknik
analisis data yaitu uji deskriptif, uji instrumen, uji asumsi Kklasik, analisis regresi
linier berganda, uji koefisien determinasi, uji F, dan uji t. Dari hasil analisis
menunjukan bahwa store atmosphere, kualitas pelayanan, dan kelengkapan produk
secara simultan berpengaruh signifikan terhadap keputusan pembelian, kemudian
store atmosphere, kualitas pelayanan secara parsial berpengaruh positif signifikan
terhadap keputusan pembelian, tetapi kelengkapan produk secara parsial tidak
berpengaruh positif signifikan terhadap keputusan pembelian.

Kata kunci : store atmosphere, kualitas pelayanan, kelengkapan produk, keputusan
pembelian
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ANALYSIS OF THE EFFECT OF STORE ATMOSPHERE, SERVICE
QUALITY, AND PRODUCT COMPLETENESS ON CONSUMER
PURCHASING DECISIONS
(Study on Consumers Of Mitra Sehati Supermarkets Gombong)

Rutrias Yulia Susanti®, Totok Haryanto?
'Faculty of Economics and Business
2Muhammadiyah University Purwokerto
E-mail : ‘rutrias5544@gmail.com, *feb.ump.th@gmail.com

ABSTRACT

This study aims to analyze the effect of store atmosphere, service quality, and
product completeness on purchasing decisions. The sampling technique used in this
study was non-probability sampling with a purposive sampling approach. Based on
the criteria, there were 118 respondents who became the sample. This study uses
data analysis techniques, that are descriptive test, instrument test, classical
assumption test, multiple linear regression analysis, coefficient of determination
test, F test, and t test. The results of the analysis show that store atmosphere, service
quality, and product completeness simultaneously have a significant effect on
purchasing decisions, then store atmosphere, service quality partially have a
significant positive effect .on purchasing decisions, but product completeness
partially has no significant positive effect on purchasing decisions.

Keywords : store atmosphere, service quality, product completeness, purchasing
decisions
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