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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh kepercayaan,
kemudahan, kualitas pelayanan, dan kualitas informasi terhadap keputusan
pembelian di marketplace Tokopedia. Dengan survey kepada mahasiswa di tiga
universitas di Purwokerto. Teknik pengambilan sampel dengan purposive
sampling. Berdasarkan kriteria, didapatkan sebanyak 103 responden yang menjadi
sampel dan dikumpulkan dengan menggunakan kuesioner. Analisis data
menggunakan regresi linear berganda. Hasil penelitian ini membuktikan bahwa
secara simultan kepercayaan, kemudahan, kualitas pelayanan dan kualitas
informasi berpengaruh terhadap keputusan pembelian di marketplace Tokopedia.
Secara parsial kepercayaan, kemudahan, serta kualitas informasi berpengaruh
positif terhadap keputusan pembelian di marketplace Tokopedia. Sedangkan
kualitas pelayanan secara parsial tidak berpengaruh terhadap keputusan pembelian
di marketplace Tokopedia.

Kata kunci: Keputusan pembelian, kepercayaan, kemudahan, kualitas pelayanan,
kualitas informasi

Pengaruh Kepercayaan, Kemudahan..., Nur llboni Nanda Sugianto, FEB UMP 2022
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INFORMATION ON PURCHASE DECISIONS IN MARKETPLACE TOKOPEDIA

(Case Study Of Student In Purwokerto)

Nur Ilboni Nanda Sugianto’
The Faculty of Economics and Business
Universitas Muhammadiyah Purwokerto
E-mail: nandasugianto123@gmail.com

Mastur Mujib Ikhsani’
The Faculty of Economics and Business
Universitas Muhammadiyah Purwokerto
E-mail: mastur_mujib@yahoo.co.id

ABSTRACT

The purpose of this study was to determine the effect of trust, easies, service quality,
and quality of information and purchasing decisions of marketplace Tokopedia. With a survey
of college students in three universities in Purwokerto. The sample selection in this study was
carried out by a purposive sampling method. Based on the criteria, as many as 103 respondents
were sampled and the data collection method was a questionnaire. The data analysis
techniques used in this research were multiple regression analysis. The results of the analysis
of information have a significant effect on purchasing decisions in the marketplace Tokopedia.
Partially trust, easies, aswell as the quality of information, has a positive effect on purchasing
decisions in the marketplace Tokopedia. While service quality has no significant effect on
purchasing decisions in the marketplace Tokopedia.

Keywords: Purchase decision, trust, easies, service quality, quality of information
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