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ABSTRAK

Penelitian ini bertujuan untuk membuktikan secara empiris Pengaruh Media
Exposure, Consumer Proximity, Ukuran Perusahaan, Ukuran Dewan Komisaris,
dan Kepemilikan Institusional terhadap Pengungkapan Corporate Social
Responsibility. Populasi yang digunakan yaitu pada Perusahaan Makanan dan
Minuman yang terdaftar di Bursa Efek Indonesia pada Tahun 2015-2019. Teknik
pengambilan sampel yang digunakan yaitu purposive sampling dan diperoleh
sampel sebanyak 70 perusahaan yang memenuhi kriteria. Teknik analisis data
yang digunakan yaitu Regresi Linear Berganda.hasil penelitian ini menunjukkan
bahwa Media Exposure tidak berpengaruh pada Pengungkapan Corporate Social
Responsibility. Sedangkan variabel Consumer Proximity, Ukuran Perusahaan,
Ukuran Dewan Komisaris, dan Kepemilikan Institusional berpengaruh positif
terhadap Pengungkapan Corporate Social Responsibility.

Kata kunci : Media Exposure, Consumer Proximity, Ukuran Perusahaan, Ukuran
Dewan Komisaris, Kepemilikan Institusional dan Pengungkapan Corporate Social
Responsibility
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ABSTRACT

This study aims to prove The Effect of Media Exposure, Consumer Proximity,
Company Size, Board of Commissioners Size, and Institutional Ownership on
Disclosure Corporate Social Responsibility Disclosure empirically. The
population used is the Food and Beverage Companies listed on the Indonesia
Stock Exchange in 2015-2019. The sampling technique used was purposive
sampling and obtained a sample of 70 companies that met the criteria. The data
analysis technique used is the Multiple Linear Regression. This study's results
indicate that Media Exposure does not affect the Disclosure of Corporate Social
Responsibility. Meanwhile, the variables of Consumer Proximity, Company Size,
Board of Commissioners Size, and Institutional Ownership positively affect
corporate social responsibility disclosure.

Keywords: Media Exposure, Consumer Proximity, Company Size, Board of

Commissioners Size, Institutional Ownership and Corporate Social Responsibility
Disclosure
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